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Introduction and Methodology WWF

The novel coronavirus, or COVIM, which is suspected to originate in Wuhan in the Hubei province of China, has now become a
global pandemic. Withllegal and unregulated wildlife markets likely to increase likelihood of infections such as coronavirus, WWF
commissioned GlobeScan to conduct a survey among the general public in Hong Kong SAR, Japan, Myanmar, Thailand, and
Vietnam to measure and better understand opinions on what support looks like for the closure oflEgal and unregulated

markets, within the context of the COVAD® global pandemic.

Between the 3rd and the 11th of March, 2020, GlobeScan interviewed n=1000 respondents in each of the 5 markets, totaling
5,000 respondents. Respondents were randomly selected and were representative of gender and age of the online population of
their respective market. In Myanmar, because it is a new market for research, the online population was skewed toward younger
individuals.

Respondents were asked about their sentiments on the coronavirus outbreak in their respective country and their opinions on

illegaland unregul ated markets selling wildlife. F o r-dorhektieate@, u r p ¢
non-ivestock terrestrial animals (noAnsect and nonaquatic).

GLOBE
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Research Topics, Objectives and Timing WWF

Research topics / objectives

The survey covers the following topics:

A Global / national issues that respondents most worry about

A The level of awareness and concern abotlie COVIEL9, or coronavirus,of the generalpublic

A The extent to which COVAI®O is being perceived as a critical issue

A The level of concern that respondents feel because of the current outbreak of coronavirus in their country

A The impact that the current pandemic is having on their daily lives

ARespondentsd | evel of trust i n organizations to combat t
ARespondentsd beliefs about the sources and modes of tran
A Perceptions of the effectiveness of solutions to the coronavirus

A Opinions and support [amongst the general public] for closing éliégal and unregulated markets selling wildlife, in the context
of the coronavirus pandemic

A Consumption (past and future) of products bought in open wildlife markets

Timing

This survey was conducted in the 5 markets betwedviarch 6 and 11™, 2020; since these dates new developments in the
spread of the coronavirus are occurring at a rapid rate. There is a high likelihood that the level of concern that woul@lbéy
respondents as a result of these new developments would have increased since this survey was conducted. For questions that
we believe may be underepresentative because of this, we have included a note of caution.



Research Design WWF

Survey Design h

~

Consumer Sampling

—_

This study uses quantitative data collection to answer the research questions.

Quantitative data collection provides robust, comparable results that allow for

analysis of trends and preferences across a large geographic area. These data

can be used to understand beliefs, knowledge, and attitudes towards public (]
health, the economy and wildlife consumption under the coronavirus outbreak

across the five markets surveyed. Japan
(n=1000)

—x Hong Kong SAR

(n=1000)
The survey started on March'3, 2020 as a pilot, i.e. a batch of test interviews,
which were analyzed to ensure that the questionnaire was functioning
accurately. The vast majority (90% of the fieldwork) was conducted between
March 6" and 11t, 2020 and we will reference this fieldwork period
throughout the report. Respondents from an online panel were invited to Myanmar
participate in the online survey via email. The survey had a questionnaire (n=1000)
length of 8 minutes on average.

Vietnam
(n=1000)

Thailand

Respondents could answer the survey either on their smartphones or on their (n=14000)

computers, at their convenience.

Any respondents under 18 years of age or those working in the advertising,
public relations, marketing, market research, and media industries were

screened out and were not permitted to participate in the survey. wﬂ
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Overviewo Total 5 markets WWF

Level of worry about the coronavirus outbreak

Overall: Perceived Effectiveness
believed closure ofllegal and unregulated wildlife markets

where they sell animals coming from the wild eryor
% Somewhat Effectiveto prevent similar pandemic diseases from

A bit worried
17% Extremely happening in the future
worried
0 ikeli Neither effective

Very worri 48 Yo LIKElIHaadTarS HBDOTE nor ineffective Not effective
34% Neither likely 14% atall

nor unlikely 1%

_ 6% Some_wh
By markétextremely or very worried: _ effective Very effective
Very likely Y
Likely’ 620¢ 37% 42%
31% ?

Thailand

are Very Likelyor Likely to support the efforts by governments
(y* and health ministries to close allllegal and unregulated

0
Flong KongiSAR 8% 0 markets selling animals coming from the wild

Japan 76% “Only included surveyed markets where there are markets selling animals coming from the wild:
Hong Kong SAR, Myanmar, Thailand and Vietnam (excluding Japan)
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Overviewd Total 5 markets WWE

Past Purchase Behaviors of Wildlife Products

Impact of Coronavirus on Wildlife Consumption

hased(or k A Intended Consumption A Future consumption in open
AL (O (e wildlife markets
someone who
0/p purchased) wildiife
products in the past 12 0% %0
months . .
No consumption Unlikely or very unlikely
A Types of wildlife products bought (%) future consumption
Live birds 46% 6 % '
Snakes 34% Lessconsumption
23% , | o
_ A Alternative channels if wildlife
Civet cats [ 20% markets are closed
Pangolins | 19% No, will not buy anymore Bl Very likely
Turtes [ 15% — e
T t d I Neither likely, nor unlikely
other [JJ 4% eEel e gl ‘ B unlikely
Il Very unlikely

9
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Key Findingsd Overall

Main Insights and implications

A Very strong support (93%) in 4 markets for the governments to
closeillegaland unregulated markets selling wildlife, a
measure seen as being effective to prevent similar outbreaks
from happening in the future by 79% of the respondents.

A Sizeable impact of such closure on the purchase of wildlife
product in the future can be expected: Among those who report
being likely to buy wildlife products in open wildlife markets in
the future, 41 percent say they would not buy wildlife products
anymore

A A significant gap between the perceived importance (24%) of
the respective government to fight the outbreak and the trust it
generates (44%).

A Second week March 2020: Universal awareness of COMI®
or coronavirus (99%), but with room for a significant proportion
of the population to be more informed as 38% have heard a
moderate amount/very little about it.

A Respondents predominantly believe that wildlife are the source
of the coronavirus pandemic, with 38 percent believing wild
animals are the primary source, and 63 percent believing they
are one of the top two sources.
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Context*: High awareness early March 2020, but there was still
room for more information at this moment. The spread of
human diseases was already the issue of greatest concern
among the population in the five markets surveyed, while the
population expressed a relatively high level of worry about the
outbreak.

In early March 2020 (March 8 to 11%), when the data was collected,
a vast majority of the population (99%) claimed to be aware the
COVIEL9 (or coronavirus) to some extent, mostly through news
channels (64%).

The coronavirus outbreak was considered worrisome in these five
markets, i.e. eight in ten of the people (82%) claimed to be worried
about the outbreak, with almost half (48%) who said to be extremely
worried about it. Thailand and Vietnam were the markets where the
population expressed the highest levels of concerns (88% and 86%,
respectively, said they were very or extremely worried).

*Note: Please note that these results were collected between March'@&nd
11, 2020. Given the fastchanging situation of COVI9, the results related

to awareness and level of concern about the coronavirus outbreak have to be
read in their context (i.e. at an earlier time of the outbreak) and are likely to

have changed since they were collected.
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Key Findingsd Overall

lllegal and unregulated wildlifenarkets: Very strong support
for the respective governments to closi#legal and
unregulated wildlifemarkets, with potential impact expected
on wildlife consumption and purchase.

To prevent similar outbreaks from happening in the futur&9

percent of respondentsn the five marketssurveyed agree that
closing these markets will be an effective measure to combat the
spread of similar diseases in the future, with over 40 percent of
them believing it will be very effective (42%). This is primarily driven
by Myanmar, where almost 70 percent of people believe that closing
the markets would be a very effective measure (68%).

The top ways in which respondents would support these initiatives
include stopping eating (55%) or convincing others (53%) not to
buy/eat wildlife products, as well as sharing relevant campaigns,
news (50%) or sharing information on animal protection (49%).
Moreover, almost all respondents (93%) in these four markets
(excludingJapang | ai m t hat they woul d s
efforts to close allillegaland unregulated markets selling wildlife
products.In the event where no measures are taken to do so, 79
percent of all the respondents in the 5 markets say they would be
extremely worried or very worriedyhereas only 2 percent expressed
that they would not be worried at all.
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The closure of wildlife markets could have a sizeable impact
on the purchase of wildlife products in the future.

Overall, 9 percent of respondents say they have bought wildlife
products or knowsomeone who has bought them in an open wildlife
market in the past 12 months (most likely overseas for the buyers in
Japan). These buyers mostly purchased live birds (46%), bats (35%)
and snakes (34%).

Overall,72 percent of people claim never to have consumed wildlife
products. Those who have consumed them say the coronavirus has
made then completely stop consuming wildlife products (15%) or
consume fewer wildlife products (6%).

84 percent of respondents in all five markets expressed they will be
very unlikely or unlikely to buy wildlife products in open wildlife
markets in the future, with Hong Kong SAR expressing the highest
aversion (over 90%), followed by Japan (86%).

Arpongthose whonwdl bedikely © puy vilglife prgdsicts in open
wildlife markets in the future, 41 percent say they would not buy
wildlife products anymore ifllegal and unregulated wildlifenarkets
were closed, while those who still intend to buy via a different
channel would turn to purchasing wildlife products overseas (28%),

from a trusted supplier (26%) or online (20%).
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Key Findingsd Total 5 markets

The virus is understood to have originated from wildlife, but
human+to-human transmission is believed to occur mostly
through inhaling droplets or touching an infecting person.

More than a third of the respondents (38%) in the five markets
overall believe that the primary source of the coronavirus outbreak
is wildlife and wild animals, followed by human sources such as lack
of hygiene (20%) and medical experiments / research (20%).

Almost all respondents in the five markets surveyed believe that the
coronavirus is transmitted among humans, through coughing and
snheezing (93%) or by touching an infected person (85%).

More than half of the respondents also believe that the coronavirus
can be transmitted by eating wild animals (60%) or by visiting
wildlife markets (53%). However about a third are unsure about
these statements.

Joining large gatherings of people (33%) and not covering mouth/
not wearing a mask are seen as the most likely behavior to increase
the risk of the coronavirus spreading.
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Importance and trust: Medical professionals are the most
trusted, followed by the government and fellow citizens.

While the National governments are seen as the most important
institution to combat the coronavirus (54%), medical professionals
are the most trusted to do so (56%).

There is a significant gap between importance (54%) and trust
(44%) for governments overall. A similar pattern is observed for
fellow citizens, i.e. they are considered important to fight the
coronavirus for 38% of the people, but only 31% say that they trust
them to do so.

GLOBE



Concern about the Coronavirus Outbreak

A The coronavirus has had a Level of Concern about the Coronavirus Outbreak (%)
substantial i mpact on peopleds I|ives
in the five markets overall. 82 ® Extremely worried = Very worried A bit worried Not worried at all
percent of respondents claim to be Total
very worried or extremely worried (5 markets) 48 34 17 1
(n=4951)

about it, and 61 percent say that it
has had a strong or very strong
impact on their lives. Impact of the Coronavirus on Daily Life (%)

A The most impacted areas are the . . . _ .
~ . | MY r?/ sfrong Hngact = Strong impact Moderate impact Little impact ®No impact
respondentsd and their fam y- 0

Total
hea}lth and safety, travgl gnd (5 markets) 30 31 26 10 I
holidays as well as their job/ (n=4951)

livelihood and income.

Impact on Different Aspects of Daily Life (%)Top 3

Note: Please note that the data was _collected 6T@Pox Very strong + strong i mp
between March " and 11%, 2020. Given the
COVIEL9 fast-changing situation, these results m\Very strong impact = Strong impact © Moderate impact = Little impact ®No impact = Not applicable
have to be read in this context (i.e. at an earlier time
| Healt satety | IEEEINNE T
of the outbreak) and are likely to have changed y 28 26 m
since they were collected, likely the level of concern Travel and holidavs 25 28 8 4
has further increased. Y -
Job/ Livelihood/ Income 21 28 10 2

Q4. Overall, how worried are you about the outbreak of the coronavirus?
Q5. Overall, how much impact does the coronavirus have on your life in general?

Q6. For each of the following aspects, please indicate how much impact the coronavirus has on your daily life?
Base: Aware of coronavirus, 5 markets=4951, weighted data wﬂ



PerceivedSources of the Coronavirus Outbreak

A More than a third of the respondents
(38%) in the five markets overall
believe that the primary source of the
coronavirus outbreak is wildlife and
wild animals, followed by human

Perceived Sources of the Coronavirus Outbre¢lé6)

B Primary source (%) [ Secondary sources (%)

sources such as lack of hygiene (20%) Animals: Wildlife/Wild animals 38 25 63
and medical experiments / research
(20%). Human: Lack of hygiene [210) 31 51
Human: Medical experiments/research 20 28 48
Lack of suitable medicine [ 25 28
Environmental deterioration 27

Animals: Domesticated animals <)) 23

Other 748y 7

Not sure n (This option is not provided for secondary sources.)

Q8. To your knowledge, what is the primary source of the coronavirus outbreak?

Q9. And which other sources, if any, are there for the coronavirus outbreak?
Base: Aware of coronavirus, 5 markets=4951, weighted data wﬂ

14
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Perceived Effectiveness ofllegal and Unregulated WildlifeMarket *s

Closure WWE

Perceived Effectiveness ofllegal and Unregulated Wildlifarket

] _ Closure (%)

A Overall, 79 percent of respondents believe
that closing the markets will be an m Very effective ®m Somewhat effective = Neither effective nor ineffective ® Not very effective ®mNot effective at all
effective measure to combat the spread of
similar diseases in the futureand 42
percent believe it will be very effective. In
Myanmar, almost 70 percent of people
believe that closing the markets would be

averyeffective measure. Hong Kong SAR (n=993) 35 45 14
Japan 36 36 21 6
(n=1000)
Myanmar |
(he979) 68 24 7 1

Total

(5 markets) w2 S( 14 0 !

(3]
-

Thailand
(n=983) 33 45 11 9 I
Vietnam
(n=996) 38 35 18 6

Q12. How effective do you think a closure of markets where they sell animals which are coming from the wild (i.e-dooresticated animals and not livestock
such as bats, pangolins, and civet cats) would be to prevent similar epidemic diseases from happening in the future?
Base: Aware of coronavirus, 5 markets=4951; weighted data wﬂ

15
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Note to the reader:

A In all markets, except for Japan, 90% or more of the
people surveyed were very likely or likely to support
efforts by governments and health ministries to close
all illegal and unregulated markets selling wildlife in
their country. However, in Japan, 59% of the
respondents reported that there are no such
markets in their country. This supports WWF's
research that the black market for the sale of wild
meat does not exist in Japan. Therefore, this may
explain why only 54% claimed that they would
support such government efforts.

For this reason, the charts related to questions
about the closure ofillegal and unregulated markets
selling wildlife include only the results from the other
4 markets; we excluded Japan from this total, as it

was not relevant.

93 percent of respondents overall in the 4 markets
which are perceived as selling open wildlife (Hong
Kong SAR, Thailand, Myanmar and Vietnam) are very
likely or likely to support closure of alllegal and
unregulatedwildlife markets.

*Markets where there are markets selling animals coming from the wild (Hong Kong SAR, Myanmar, Thailand, Vietnam).
Q13. How likely would you be to support the efforts by governments and health ministries to closéledjal and unregulated markets selling wildlife
(i.e., animals coming from the wild, direct from nature such as bats, pangolins, and civet cats, not livestock which areddjm your country?

Base: Aware of coronavirugl markets,n=3951, weighted data

Likelihood to Support lllegal and UnregulatedVildlife Market
Closure (1)

]

Likelihood to Supportllegal and Unregulated Wildlifdarket

m Very likely

Total
(4 markets)*

Hong Kong SAR
(n=993)

Japan
(n=1000)

Myanmar
(n=979)
Thailand
(n=983)

Vietnam
(n=996)

m Likely

25

Closure (%)

Neither likely nor unlikely

51

62

64

61

70

29

Unlikely

39

0‘_.
WWF
m Very unlikely
31
29
26
29

GLOBE
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Likelihood to Supportlllegal and UnregulatedwWildlife Market X

Closure (2) WWF
A The Top 5 ways in which respondents would Likelihood to Supportllegal and Unregulated Wildlifarket

support the initiatives and efforts to close Closure (%)

illegal and unregulated markets include

stopping eating or convincing others not to mVery likely  mLikely Neither likely nor unlikely Unlikely — mVery unlikely

buy/eat wildlife products, as well as sharing

relevant campaigns, news or information on Total 62 31

animal protection. (4 markets)*

Hong Kong SAR

(n=993) 64 29
Japan 25 29 .
Ways to Supportllegal and Unregulated Wildlifdarket (n=1000)
Closure (Top 5) Myanmar o ”
1. Stop eating wildlife products and bushmeat 55% (n=979)
2. Convincing others not to buy/eat wildlife products/ bushmedi3%  Thailand
3. Sharing of relevant campaigns online 50%  (n=983) o1 39
4. Sharing of news related to wildlife markets online 50% ]
5. Sharing of information on animal protection 49% \(/r']‘itggg; 61 29

*Markets where there are markets selling animals coming from the wild (Hong Kong SAR, Myanmar, Thailand, Vietnam).
Q13. How likely would you be to support the efforts by governments and health ministries to closéledjal and unregulated
markets selling wildlife (i.e., animals coming from the wild, direct from nature such as bats, pangolins, and civet cats, not
livestock which are farmed) in your country?

Q14. And how would you support the initiatives/efforts to close dlegal and unregulated markets selling wildlife (i.e., animals

coming from the wild, direct from nature such as bats, pangolins, and civet cats, not livestock which are farmed) in your wﬂ
country?

Base: Aware of coronavirus, 5 markete=4951 / 4 markets, n=3951, weighted data
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Level of Worry if No Measures Are Taken to Close Wildlife Markets  wwr

T 79 percent of all the respondents in Level of Worry if No Measures Are Taken to Close Wildlife Markets (%)
the 5 markets surveyed are

extremely worried or very worried if
no measures are taken to close
wildlife markets, whereas only 2
percent expressed that they are not Total a4 35 19 2
worried at all. (5 markets)

m Extremely worried ®Very worried A bit worried Not worried at all

Hong Kong SAR
(n=993)

Japan
(n=1000)
Myanmar
(n=979)
Thailand
(n=983)

Vietnam
(n=996)

40 45 14 1
34 31 31 5
67 17 16
43 37 18 2

40 43 15 2

Q15. If no measures are taken to close the markets where they sell animals from the wild / from wilderness and/or strictyulate them, how
worried are you that similar epidemic outbreak will happen in the future?
Base: Aware of coronavirus, 5 marketsa=4951, weighted data wﬂ

18
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Importance of and Trust in Institutions to Combat the Outbreak WWF
A While the National governments are Trust in and Importance of Institutions to Combat the Outbreak,

seen as the most important Totalmentions, 5 markets (%)

institution to combat the coronavirus

(54%), medical professionals are the @ Importance Trust

most trusted to do so (56%). National governmen @
A There is a significant gap between Medical professionals @

importance of (54%) and trust in

(44%) governments. A similar pattern Fellow citizen: @

is observed for fellow citizens, i.e.

they are considered important to Local governmen @

fight the coronavirus for 38% of the
people, but only 31% say that they
trust them to do so.

Scientific/academic institutions

Media

(30)
United Nations (e.g., WH( @
(29
NGO«

Global companie!

National companies ( 14

Q7a. Please indicate how important you think each of the following institutions is to combat the coronavirus outbreak in goumtry. Please rank the top 5 institutions by importance.

Q7b. Please indicate how much you trust each of the following institutions to combat the coronavirus outbreak in your caunttiieir own way. Please rank the top 5 institutions by le
of trust. GLOBE

Base: Aware of coronavirus, 5 marketea=4951, weighted data
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Wildlife Product Purchase in Past 12 Months WWE

~

9 percent of respondents in the 5
markets surveyed say they have
purchased or know someone who

Wildlife Product Purchase in Past 12 Months (%)

i . mYes mNo Not sure
purchased wildlife product in the
past 12 months, with more wildlife Total
product purchases in Thailand and (5 markets) 9 o2 ?
Vietnam (15%).
Hong Kong SAR
(n=1000) 4 85 11
Japan
(n=1000) oS °
Myanmar
(n=1000) o8 4
Thailand
(21000 &
Vietham
(n=1000) 15 72 13
Q16. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought wildlife products in an open wildlife martket past 12 months?
Base: Total Sample 5 market:=5000, weighted data wﬂ
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Wildlife Species Purchased WWF

A As per previous slide: 9 percent of
the respondents across the 5
markets surveyedsay they have
purchased or know someone who
purchased wildlife product in the Live birds
past 12 months,

Type ofWildlife SpeciesBought By the Respondent orSomeoneKnown) in an
Open Wildlife Market in the Past 12 Months (%)

46

A Of these 9 percent, live birds are the Snhakes
wildlife species most often cited as
purchased in openwildlife markets.
Almost half (46%) of the buyers said Bats
they or someone they know bought
live birds in the past 12 months. Civet cats

34

23

20

A Snakes (34%) and bats (23%) are
also relatively popular species Pangolins
purchased in thepast 12 months by

buyers of wildlife products.
Turtles

Other I 4

Q17. You said that someone you know (or yourself) bought wildlife products in an open wildlife market in the past 12 mokith&h wildlife species did

this person (or yourself), buy?
Base: Total 5 markets, Buyers of wildlife products in past 12 months;443, weighted data wﬂ

= II
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Impact of the Coronavirus on Consumption of Wildlife Products WWF

~

—

Across the 5 markets, 72 percent of
people say they have never consumed
wildlife products. Other respondents say
the coronavirus has made then
completely stop consuming any wildlife
products (15%) or consume less wildlife
products (6%).

However, 5 percent of respondents say
the coronavirus has not changed their
consumption of wildlife products, while 2
percent say the coronavirus has made
them consume more wildlife products.

Impact of Coronaviruson Consumptionof Wildlife Products (%)

m | consume more wildlife products

® There's no change in my consumption of wildlife products
I consume less wildlife products

= |'ve completely stopped consuming any wildlife products

m | never consume wildlife products

Total
5 )

Q18. How has the coronavirus affected your consumption of wildlife products? wﬂ

Base: Aware of coronavirys marketsn=4951, weighted data



23

Likelihood of Buying Wildlife Products in Open Wildlife *
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Markets in the Future WWF

—<

84 percent of respondents in all markets
expressed that they are very unlikely or unlikely
to buy wildlife products in open wildlife markets mVery likely mLikely = Neither likely, nor unlikely = Unlikely —mVery unlikely
in the future, with Hong Kong SAR expressing

the highest aversion (over 90%), followed by

Among those who report being likely to buy
wildlife products in open wildlife markets in the
future, 41 percent say they would not buy

Unequiatod widiomarkets were oo et B 0
unregulated wildlifemarkets were closed, while (n=1000)

othgrs say they would buy wildlife products via Japan

a different channel, such as overseas (28%), (n=1000) W ° 6

from a trusted supplier (26%) or online (20%).

Future Intention to Buy Wildlife Products in Wildlife Markets (%)

o 7 53
Alternativesif lllegal and Unregulated Wildliféarkets Were (n=1000)
Closed, Top 5(%) Thailand

Base: Future Intended Buyers, 5 markets (n=1000) 9
I1.No, | wouldndét buy any wil4dd%ife products anymore
2. | would buy wildlife products overseas 28% Vietnam m 7 “
3. | would buy wildlife products from a trusted supplier 26% (n=1000)
4. | would buy wildlife products online 20%
5. I would buy wildlife products through another channel 9%
Q19. And how likely will you be to buy wildlife products in open wildlife markets in the future?
Q20. In case wildlife markets would be closed in the future, would you buy wildlife products via a different channel? wﬂ

Base: Aware of coronavirus, 5 markets, n=4951veighted data



24

Issues Most Worried Aboud Total 5 Markets

A Overall, in the five markets surveyed (Hong

Kong SAR, Japan, Myanmar, Thailand and
Vietnam), people are most worried about the
spread of human diseases under the current
context of the coronavirus outbreak. Around a
third (34%) believe that this is the most
worrisome issue, and for six in ten respondents
(62%), the spread of human diseases is among
the three issues they worry about the most.

The second issue people are worried about is
climate change and global warming (44%
mentions among the top 3 issues), followed by
pollution/ environmental problems (36%
mentions among top 3 issues)

The usage and trade of wild animals ranks third
among the most worrisome issues, i.e. 10% say
that it is the issue they are most worried about,
but it has relatively low mentions within the top
3issues (17%).

Q1. To start with, which of the following issues worry you the most? Please select the top three issues from the list below.

Base: Total Sample 5 market:)=5000, weighted data

Ranking of Issues Most Worried About (%)

m 1st most worried ®2nd most worried © 3rd most worried % within Top 3 issues

The spread of human diseases 34 16 62
Climate change / global warming 13 17 44
The usage and trade of wild animals and plants KR! 17

Pollution / environmental problems in the world 36

The state of the global economy

N
(&)]

Terrorism

IS
(o]
\'
[y
S
N
o

N
o

The gap between rich and poor

[EnY
w

Corruption

Not enough food to feed people

w w N
P ol ~
'_\

SN

[EnY
N

Human rights abuses in the world

w
I
[=Y
N

Extreme poverty in the world

©

Immigration into my country

N N
w W
©

Unequal treatment of women

GLOBE
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Awareness of COVI9 (Coronavirus) & Source of Awareness WWF
A In the five markets covered in this survey, the Awareness of COVH (%)
awareness of COVHD9, or coronavirus, is
high. mA lot ® A moderate amount Very little Nothing at all
A In early March 2020 (March & to 11t),
almost all people in the five markets had Total (5 markets) 61 32

heard about the coronavirus to some extent
(99%), mostly through news channels (64%).

A However there was still room for greater
access to information on the coronavirus for
about four in ten, as 38% said that they have
heard a moderate amount or very little about it
at that time.

Main Source of Awareness (Top 5)

1. News (TV/ radio/ newspapers) 64%
2. Social media 22%
3. Medical/research institutes/academics 7%
4. Government 4%
5. Family and friends 2%

(n=5000)

Hong Kong SAR
(n=1000)

Japan (n=1000)

Myanmar (n=1000)

Thailand (n=1000)

Vietham (n=1000)

Q2. How much have you heard of COVIB, commonly known as coronavirus?

Q3. What is your main source of information in regards to coronavirus?
Base: Total Sample 5 market$7=5000, weighted data

68

86 13

57 19

68 AS

65 31

GLOBE



Perceived Modes of Infection

A Almost all respondents in the five markets surveyed
believe that the coronavirus is transmitted among Perceived Modes of Coronavirus Transmission (%)
humans, through coughing and sneezing (93%) or
by touching an infected person (85%). o
A More than half of the respondents also believe that™"°™ human to human, by inhaling droplets of 6|
infected people who cough/sneeze

the coronavirus can be transmitted by eating wild

animals (60%) or by visiting wildlife markets (53%). By touching an infected person 12 §
However about a third are unsure about these By touching non-disinfected surfaces that 20
statements. others have touched

A Joining large gatherings of people (33%) and not By eating wild animal species
covering mouth/ not wearing a mask are seen as

the most likely behavior to increase the risk of the By visiting markets with wild animals 36

coronavirus spreading.

m Correct Not sure  ®Wrong

By touching wild animals 4 39

Behaviors Perceived to Increase the Risk of By traveling via air (plane) /G

Spreading the Coronaviru§Top 5)

Base: Aware of the coronavirus, 5 markets By eating undercooked meat 33 46
1. Joining large gatherings of people 33%
2. Not covering mouth / not wearing a mask 22% Via wind 31 45
3. Not respecting quarantine period 20%
4. Not washing hands 11% In the bathroom, e.g. from the pipes 40
5. Staying at the hospital 7%

ying P ° By eating specific dishes, e.g. hot pot 40 “

Note:For Q10, respondentsd answers were not identified as oO0correctdé or owrong. o6

They were instead asked tonention if each statement was correct or wrong.
Q10. And to your knowledge, how is the coronavirus transmitted / how does it infect people? Please tick the correct answers.

Q11. Which of the following behaviors do you believe most increase the risk of the coronavirus to spread?
Base: Aware of coronavirus, 5 markets=4951, weighted data wﬂ
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Key Findingsd Hong Kong SAR WWF

Main Insights and implications for Hong Kong
SAR

A

High concern for the spread of diseases in
general (71%), in light of the coronavirus
outbreak

Almost universal awareness (96%), but there is
still room for twothirds of the population to be
more informed

A vast majority (77%) is worried about the virus
and its consequences, especially those who
are most informed such as young people and
those with high incomes

Substanti al i mpact
lives, particularly on travel and holidays, and
on dayto-day mobility

Large gap (38%) between the trust in medical
professionals and the government; NGOs are
not seen as important to combat the virus

Strong support (94%) for the government to
closeillegaland unregulated markets selling
wildlife

repo

Context: The spread of human diseases is by far the issue of greatest
concern among the population in Hong Kong SAR

In Hong Kong SAR, in the contextofthe COMI®D ( or Ocoronaviru
respondents say that the global issue they are most worried about is the spread of
human diseases, followed by the state of the global economy and climate change.

Awareness and impact: The coronavirus has a substantial impact on
peopleds daily lIives and is highly

While people in Hong Kong SAR have almost universal awareness of the
coronavirus (96%), gained mostly through various news channels (66%), there is
stilltroorg] for them to be morle informed,d'.e., .65? percent say that they have heard
ornly a modePaft arfolin? dhouttrz 2orofialitus. Those with low income and with an
education level below university say that they have moderate levels of awareness
about the virus.

The coronavirus has had a substanti al
Around 80 percent of respondents claim to be very worried or extremely worried
about it, and 65 percent say that it has had a strong or very strong impact on their
lives. Both perceptions are stronger among those who are the most informed, i.e.,
younger people aged 2840 and those with a higher income. The most impacted
areas are travel and holidays as well as mobility in their daily lives.

GLOBE
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.. . . spreading the virus (3%).
Source and transmission: The virus is understood to have P g (3%)

originated from wildlife, but humaro-human transmission is Importance and trust: Medical professionals are the most
believed to occur mostly through inhaling droplets trusted, followed by the government and fellow citizens

While around half of the people (46%) in Hong Kong SAR believe  The people in Hong Kong SAR say that medical professionals are the
that the primary source of the coronavirus outbreak is wildlife and most important (51%) and the most trusted actors (70%) to combat
wild animals, followed by medical experiments and research (21%), the virus. The Government and fellow citizens are seen as almost
almost all respondents (94%understandthat the coronavirus is equally important, but they are significantly less trusted (232%).
transmitted among humans through coughing and sneezing and by
touching an infected person. Moreover, more than half of
respondents (53%) believe that the coronavirus can be transmitted
through bathroom pipes, which is much higher than in the other
markets (and is likely related to the 2003 SARS potential
transmission vectors).

On the other hand, NGOs are not seen as being important in the
fight against the Coronavirus (14%gnd also are much less trusted
(21%).

In Hong Kong SAR, and more than in the other markets surveyed,
around onethird of respondents believe that not covering the mouth
or not wearing a mask32%), and joining large social
gatherings(31%)are the behaviors most likely to increase the risk
of spreading the coronavirus. On the other hand, travel is not seen
as one of the main activities that would increase the risk of

GLOBE
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lllegal and unregulated wildlifenarkets: Strong support for the
government for the closure ofilegal and unregulated wildlife
markets

To prevent similar outbreaks from happening in the future,

80 percent of respondents think that the closure of wildlife markets
is an effective approach. However, those who still intend to buy
wildlife products from these markets in the future remain skeptical,
as less than 20 percent of this group believe that these closures
would be very effective.

Almost all respondents (94%) claim that they would support the

a

WWF

The closure of wildlife markets could have a sizeable impact on the
purchase behavior of wildlife product buyers: 55 percent of Past 12
Months Buyers claim that they would be unlikely to buy, while 41
percent of Future Intended Buyers say they would no longer buy
wildlife products if the wildlife markets were to close.

Those who still intend to buy would turn to trusted suppliers and less
than two in ten would buy online or from overseas.

government 6s eillefabandtusregtlaied markets e al |

selling wildlife products, and a vast majority (85%) would be
concerned if no measures were taken. They would mostly support
these efforts by not buying and eating wildlife products and
bushmeat (51%), and by convincing others not to buy these
products (46%).

Only 4 percent of respondents say they have purchased wildlife
products or know someone who has bought them in an open wildlife
market in the past 12 months. These buyers purchased mostly
shakes (58%), civet cats (46%), and pangolins (35%).

GLOBE
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Main Insights and implications for Japan

Climate change is seen as the most concerning
global issue (62%) along with the spread of human
diseases (49%)in light of the coronavirus outbreak.

There is universal awareness and access to
information in Japan, resulting in a welhformed
population (99%).

Coronavirus is very worrisome for the Japanese
people, but the actual impact on their daily lives
does not yet match this level of anxiety.

There are uncertainties around whether the virus
can be transmitted from wildlife.

There is a large gap (18%) between trust in the
national government and its perceived importance in
combating the virus, suggesting there is room for
further initiatives; NGOs are not perceived to be
important or trusted when it comes to fighting the
outbreak.

There is strong agreement that closinigjegal and
unregulated wildlifemarkets would be an effective
approach to prevent future outbreaks (72%), but
there is moderate active support (54%) for such
initiatives (due to the belief that wildlife markets are
not present in Japan).

a

WWF

Note to the reader:

In all markets, except for Japan, 90% or more of the people surveyed were very likely
or likely to support efforts by governments and health ministries to close iigal

and unregulated markets selling wildlife in their country. However, in Japan, 59% of
the respondents reported that there are no such markets in their country. This
supports WWF's research that the black market for the sale of wild meat does not
exist in Japan. Therefore, this may explain why only 54% claimed that they would
support such government efforts.

For this reason, the charts related to questions about the closure ileégal and
unregulated markets selling wildlife include only the results from the other 4 markets;
we excluded Japan from this total, as it was not relevant.

Context: he spread of diseases and climate change are both equally seen as
the most worrisome issues by the Japanese population in the current context

In the context ofthe COVID9 (or oOcoronaviruso6) in
and the spread of human diseases are the issues that respondents worry the
most about (26% each). However, climate change remains by far the issue of
most concern within the top 3 (62%).

Awareness and impact: There is universal awareness of the coronavirus in
Japan and it is seen as highly worrisome, but its impact on daily life does not
yet match the level of anxiety

Nearly all people in Japan are aware of the coronavirus (99%), with most
information gained through various news channels (86%). Moreover, 86 percent

say that they have heard a lot about the coronavirus, indicating that there
significant amount of access to information on the virus. GLOBE
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While the coronavirus is highly worrisome for the Japanese people,
only half say that it impacts their daily lives (76% claim to be very or
extremely worried about it, whereas 52 percent say that it has a
strong or very strong impact on their lives). Both perceptions are
stronger among females and younger people aged d80. The most
impacted areas are travel and holidays, health and safety, and the
supply of daily necessities.

Source and transmission: Both humans and animals are seen
as being the sources of the coronavirus outbreak, but there is
a strong common belief that it is transmitted from human to
human

While both humans and animals are seen to be the sources of the
coronavirus outbreak in Japan, with the lack of hygiene (28%) and
wildlife/wild animals (23%) mostly mentioned as being the primary
sources of the outbreak, a majority say that the coronavirus is
transmitted among humans through droplets in the air from
coughing or sneezing (92%) and via touching ndisinfected

surfaces (74%) or an infected person (73%). Moreover, there are
uncertainties about the potential transmission from animals, with
more than half of respondents (51%) saying that they are not sure if
people can be infected by wild animals.

a
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Joining large gatherings of people such as social events or meetings
is seen as the most likely behavior that increases the risk of
spreading the coronavirus (62%), followed by not washing hands
(23%). On the other hand, people in Japan do not think that travel is
one of the main activities that would increase the risk of spreading
the virus (3%).

Importance and trust: While the national government is by far
seen as the most important organization to combat the
coronavirus, it has room to become more trustworthy

People in Japan believe that the national government, medical
professionals, fellow citizens, local governments, and press/media,
are the most important institutions to combat the coronavirus
outbreak in their country.

However, with the exception of medical professionals, the trust in
these important institutions is lower than their perceived importance
in combating the coronavirus. The gap between trust and
importance is particularly significant for national government with a
difference of 18 percentage points, indicating room for further
initiatives and efforts to gain the trust of the Japanese population.

GLOBE
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lllegal and unregulated wildlifenarkets: Strong agreement that
closingillegal and unregulated wildlifenarkets would be an
effective approach to prevent future outbreaks, but there is
moderate active support for such initiatives, most likely due to
the belief that there are naillegal and unregulated wildlife
markets present in Japan

To prevent similar outbreaks from happening in the future, 72
percent of respondents think that the closure of wildlife markets is
an effective approach. Older people aged 51 and up tend to agree
even more with the effectiveness of this approach, while 95 percent
of Past 12 Months Buyers (with the caveat of a small sample size)
also think thatillegal and unregulatedwildlife market closure would
be effective.

Half of respondents (54%) claim that they would support the
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no longer eating wildlife from these markets (28%), convincing
others not to buy or eat wildlife products and bushmeat (27%), and

no longer visiting or buying in these markets (26%) are among the
most mentioned ways through which they would actively support the
government.

On the other hand, despite not being aware of the presence of such
markets in Japan, a majority of respondents say that they would be
worried if no measures are taken to close the wildlife markets, with
65 percent saying that they would be extremely or very worried.

Only 2 percent of respondents say they have bought or that they
know someone who has bought wildlife products in an open wildlife
market in the past 12 months (most likely from overseas). These
buyers purchased mostly bats (33%), snakes (24%), and live birds
(19%).

governmentos effort silegatathd i ni t i alhihe/ewent otaclosaré of wildlife enhrkets, some impact on the

unregulated markets selling wildlife. This share is lower than in other
markets, most likely because a majority also believe that there are
no such markets in Japan (59%) and they either do not feel that the
markets are relevant, or they are unaware of their existence.

Among respondents who would support the initiative of closiilggal
and unregulated markets, various ways to do so are mentioned, e.g.,

buyersd purchase behavior of wi
percent of Past 12 Months Buyers claim that they would be unlikely
to buy, while 43 percent of the Future Intended Buyers say they
would no longer buy wildlife products if the markets were to close.
Those who still intend to buy would turn to trusted suppliers and

fewer that two in ten would buy online or overseas.
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Main Insights and implications for Myanmar

A

The trade of wild animals and plants is seen as the
most concerning global issue (46%).

There is universal awareness (98%), but there is
still room for a proportion of the population (43%)
to be more informed.

It is highly worrisome for people, with substantial
impacts on every aspect of their daily lives.

Wild animals are believed to be the primary source
of the outbreak (55%) and the main mode of
transmission (78%). But future intenders believe it
originated from domesticated animals (57%).

Not washing hands is not believed to be a major
risk for spreading the virus (8%), suggesting room
for more information on modes of transmission.

Importance and trust in organizations are positively
correlated, with the national government being the
most important (45%) and most trusted (41%) of
all institutions.

There is strong agreement that closingjegal and
unregulatedwildlife markets would be an effective
approach to prevent future outbreaks (92%), along
with strong active support for such initiatives
(96%).
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Context: In Myanmar, the trade of wild animals and plants is seen as
the most worrisome issue by the population in the current context

In Myanmatr, in the context of the COWMD9 ( or oO0coronavir u:
trade of wild animals and plants is by far claimed to be the issue people worry
about the most (46%). However when considering the top 3 issues mentioned,
the spread of human diseases (57%), the usage and trade of wild animals and
plants (56%), and climate change (53%) are all considered to be the three

most worrisome issues and are quite some distance ahead of all other other
issues tested.

Awareness and impact: There is universal awareness of the coronavirus
in Myanmar, and it is highly worrisome

People in Myanmar have universal awareness of the coronavirus (98% are
aware to some extent), gained mostly through various news channels (55%).
However, while 57 percent have heard a lot about it, 43 percent claim to have
heard a moderate amount or very little about it, indicating that there is still
room for them to be more informed.

The coronavirus is very worrisome for the people in Myanmar (80% are very or
extremely worried), and likewise, they see a significant impact on their daily
lives, with nearly 70 percent saying that the coronavirus has strongly or very
strongly impacted their daily lives. Almost all areas of their daily lives are said
to be impacted, with health and safety, childcare and schools, and emotional
wellbeing as the areas on which it has the strongest impact.



35

Key Findingsd Myanmar

Source and modes of transmission: Wild animals are seen as
the primary source of the coronavirus outbreak, but humans
are believed to be the main mode of infection

People who are aware of the coronavirus think that wildlife/wild
animals are the major source of the coronavirus outbreak, and it is
the primary source most mentioned (55%). However, Future
Intended Buyers of wildlife products do not think that wildlife is a
major or primary source of the coronavirus. A majority instead
believe that the disease originated from domesticated animals, with
57 percent seeing this as the primary source.

A majority think that the coronavirus is transmitted from human to
human, either by inhaling droplets (92%), by touching an infected
person (89%), and by touching nedisinfected surfaces (83%).

But animals are also widely perceived to be a primary mode of
infection: over 70 percent of respondents believe that wildlife could
be a mode of transmission of COVIDY, either by eating wild species
(78%), touching wild animals (73%), or by visiting markets that have
wild animals (73%).

On the other hand, people are unsure if traveling is a mode of
infection, with 77 percent saying that they are not sure.

a
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Not covering the mouth or not wearing a mask is believed to be the
behavior which most increases the risk of spreading the coronavirus
(31%), followed by not respecting quarantine the period (23%). Also,
people in Myanmar do not think that not washing hands (8%) is one
of the major behaviors that would increase the risk of spreading the
virus.

Importance and trust: The national government is seen as the
most important institution to combat the coronavirus, and is
also considered to be trustworthy

People in Myanmar believe that the national government (45%),
their fellow citizens (41%), and medical professionals (40%) are the
most important institutions to combat the coronavirus in their
country.

These are also the most trusted actors when it comes to combating
the virus. Both importance and trust in each institution in Myanmar
are positively correlated, which is different from the other markets
surveyed.

GLOBE
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lllegal and unregulated wildlifenarkets: Universal agreement
that closingillegal and unregulatedwildlife markets would be
an effective approach to prevent future outbreaks, along with
active support for such initiatives

To prevent similar outbreaks from happening in the future, almost all
of the people in Myanmar (99%) agree that a closure of wildlife
markets where they sell animals coming from the wild would be
effective. Past 12 Months Buyers and Future Intended Buyers also
think that it would be very or somewhat effective (89% and 84%,
respectively).

Females, people aged 41 and over, and those living with children
tend to agree even more with effectiveness of this approach. On the
other hand, those with high incomes are the most doubtful, with 21
percent saying that a closure oiflegal and unregulatedwildlife
markets will not be very effective, and 48 percent saying that they
are unsure.

Overall, nearly all respondents in Myanmar (99%) are likely to
support the governmentds and
illegal and unregulated wildlife markets. Females, people aged 41
and over, and those not living with children claim that they would
more actively support the closing of wildlife markets than the other
groups. However, about half of those with high incomes are unsure
about the effectiveness of these initiatives.

he
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Among respondents who would support the initiatives of closing
illegal and unregulated markets, various ways to do so are
mentioned, especially by sharing news (77%), sharing of relevant
campaigns (76%), no longer consuming wildlife products and
bushmeat (75%), convincing others not to buy or eat wild animals
(75%), or sharing information about animal protection (72%).

All respondents are worried to some extent about a similar outbreak
happening again in the future if there are no measures taken to
close the wildlife markets. The most worried are those aged 41 and
over, with 93 percent of this group saying that they are extremely
waorried. Yet, only about 55 percent of those aged #20 are very
worried or extremely worried about another outbreak occurring if no
measures are taken.

8 percent of respondents have either bought or know someone who
has bought wildlife products in an open wildlife market in the past

12 months. These buyers purchased mostly live birds (43%), snakes
(31%), and civet cats (26%).

I th q){entrm ar{:Ipsgl_rg qf \rvilglige @arléeiis_,f4% pFrFth oftth@ _Pacstl
12 Months Buyers claim that they would still be likely or very likely to
buy, while 52 percent of the Future Intended Buyers say they would
no longer buy wildlife products if the wildlife markets were to close.

Those who still intend to buy would turn to trusted

suppliers (27%) or buy products from overseas (25%@

o
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Main Insights and implications for Thailand

A

There are major concerns for the spread of diseases in

general (65%), in light of the coronavirus outbreak.

There is universal awareness (98%), but there is still
room for a third of the population to be more informed.

Coronavirus is very worrisome for the Thai people, but

the actual impact on their daily lives does not yet
match this level of anxiety.

The most i mpacted areas
health/ safety (79%), and their livelihoods and
income (71%).

There is a large gap (16%) between trust in the
national government and its perceived importance in
combating the virus, suggesting there is room for
further initiatives; NGOs are not perceived to be
important (15%) or trusted (18%) when it comes to
fighting the outbreak.

There is strong active support for the government to
closeillegaland unregulated markets selling wildlife
(90%), even among past buyers (94%) and Future
Intended Buyers (92%).

However, a third of Future Intended Buyers are
persistent, and continue to consume wildlife products
during the coronavirus outbreak.

0 fthrge mesPworgisdrhe isduad. | y |
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Context: In Thailand, the spread of human diseases is by far the most
worrying issue in the current context

In Thailand, in the context of the COMD9 ( or Ocor onavi
human diseases is the issue people worry about the most (43%), some
distance ahead of concerns about the state of global economy (11%).
Moreover, when considering the top 3 issues mentioned, the spread of
human diseases (65%), pollution and environmental problems in the world

(47%), and the state of the global economy (36%) are considered to be the
ives are

ru

Awareness and impact: There is universal awareness of the
coronavirus in Thailand, and it is highly worrisome

People in Thailand have universal awareness of the coronavirus (98% are
aware to some extent), gained mostly through various news channels such
as TV, radio, and newspapers (58%), or social media for 34 percent of
respondents (the highest across the five markets surveyed). While 68
percent say they have heard a lot about it, there is still room for a third of
the population to be more informed.

While the coronavirus is highly worrisome for the majority of the people in
Thailand, only slightly more than half say that it impacts their daily lives
(86% claim to be very or extremely worried about it, whereas 56% say that it
has a strong or very strong impact on their lives). Both perceptions are
stronger among younger people aged B80. The most impacted areas are
health and safety, and their livelihoods and income.
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Source

and

modes

of
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seen as the primary source of the coronavirus outbreak, and the quarantine period or joining social gatherings are the behaviors
humarto- human transmission is believed to be the main which will most increase the risk of the coronavirus spreading. Not
mode of infection

Peopl e

hygiene is the major source of the outbreak, and it is the primary
source most mentioned (41%). Overall, it is believed to be a primary
or secondary source of the outbreak by 81 percent of respondents.
Another onethird of the respondents (33%) believe that the primary

wh o

ar e awar e

washing hands (9%) or traveling (4%) are not seen as primary risks.

of the coronavirus think that humansod | ac

Importance and trust: While the national government is seen
as the most important institution to combat the coronavirus by
far, there is room for it to become more trustworthy

source of the coronavirus outbreak is wildlife and wild animals. People in Thailand believe that the national government (61%),

Future Intended Buyers of wildlife products are aligned with the
general population, i.e., 40 percent also believe that the lack of
hygiene is the primary source of the coronavirus.

A vast majority believe that the coronavirus is transmitted from
human to human by inhaling droplets from an infected person
coughing or sneezing (94%), and by touching an infected person

medical professionals (52%), and fellow citizens (42%) are the most
important institutions to combat the coronavirus in their country.

However, there is a 16 percentagpoint gap between trust in the
national government (45%) and its perceived importance (61%). The
top two mosttrusted actors are medical professionals (65%) and
scientific/academic institutions (50%).

(92%). Moreover, nearly threguarters (72%) believe that the Most respondents do not believe that global companies (9%) or

coronavirus can be transmitted via wind, which is significantly higher NGOs (15%) are important in the fight against the coronavirus, and
than the other markets in this study.

report very low levels of trust in these institutions.

Animals are also perceived to be a mode of infection by a majority:
59 percent of respondents believe that the virus can be contracted
by eating wild animals.

GLOBE
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lllegal and unregulated wildlifenarkets: Strong agreement that taken to close the wildlife markets.
closingillegal and unregulatedwildlife markets would be an
effective approach to prevent future outbreaks, along with

active support for such initiatives

15 percent of respondents have either bought or know someone
who has bought wildlife products in an open wildlife market in the
past 12 months. These buyers purchased mostly live birds (59%),
shakes (37%), and bats (30%). Buying live birds is more popular
among buyers in Thailand than among buyers from the other
surveyed markets.

To prevent similar outbreaks from happening in the future, over
three-quarters of the people in Thailand (78%) agree that a closure
of wildlife markets would be effective. A larger number of Past 12
Months Buyers say that it would be very or somewnhat effective In Thailand, 75 percent of respondents claim that they never
(86%). consumed wildlife products before the outbreak of the coronavirus.

Overall, the vast majority of the people in Thailand (90%) are likely to !t IS more common for males and those in younger age groups
support the governmentds and he®&ndgrA0yeaspoid) ohave aéresa@/cogqumquvﬂ(dlgbeprtoq)uctsc | o
illegal and unregulated wildlife markets. Nearly all respondents who ~~Mong Past 12 Months Buyers, around a quarter (22%) say they

say they bought wildlife products or know someone who bought would continue to consume wildlife products like before or consume

39

these products (94%) support the closure dlegal and unregulated
markets, and those in the highncome bracket are also more likely
to support this closure (93%).

Among respondents who would support the initiatives of closing
illegal and unregulated markets, the top actions are not eating
wildlife products and bushmeat (62%) and sharing news related to
wildlife markets online (57%).

A large majority (80%) are worried to some extent about a similar
outbreak happening again in the future if there are no measures

more in the context of the coronavirus outbreak. However, Future
Intended Buyers are the most persistent group, with 36 saying that
they either continue to consume the same amount or that they
consume more wildlife products.

In the event of a closure of wildlife markets, 28 percent of Past 12
Months Buyers claim that they would still be likely or very likely to
buy, while 46 percent of Future Intended Buyers say they would no
longer buy wildlife products if the wildlife markets were to close.
Those who still intend to buy would purchase products from

overseas (22%) or from a trusted supplier (21%). ¢
GLOBE
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Main Insights and implications for Vietnam Context: In Vietnam, the spread of human diseases is by far

A There is high concern about the spread of human diseases in ~ S€en as the most worrisome issue by the population in the
general (88%), in light of the coronavirus outbreak. current context

A There is universal awareness (96%), but still room for a third of |y ietnam, in the context of the COVAD9 (or ocoronav
the population to be more informed. spread of human diseases is claimed to be the issue that people

A Coronavirus is very worrisome for the Vietnamese people, and worry about the most (46%), some distance ahead of the next
they report a significant impact (90%) on their daily lives. highest issue, pollution and environmental problems (11%).

A The most impacted areas of peMyepuerswengapsidering theitop 3issues mentioped, the |
jobs/livelihood/income (85%) and medical insurance (76%). spread of human diseases remains by far the issue that people_

; ) o o are most concerned about in Vietham (67%), followed by pollution

A Importance and trust in organizations are positively correlated, (45%), and climate change (41%). On the other hand, only 17

with the national government being the most important (51%)  percent of people consider the usage and trade of wild animals
and medical professionals the most trusted (55%). and plants as a top 3 issue.
A Bothwildlife (33%) andmedical experiments/research
(32%)are seen as the primary sources of the coronavirus
outbreak, while visiting wildlife markets is seen as the major
mode of transmission (94%).

A There is strong active support for the government to close
illegaland unregulated markets selling wildlife (90%).

A However, four in ten Future Intended Buyers are persistent,
and continue to consume wildlife products during the
coronavirus outbreak.

GLOBE
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Awareness and impact: There is universal awareness of the
coronavirus in Vietnam, and it is highly worrisome

People in Vietnam have all heard of the coronavirus to some extent.
This universal awareness was gained mostly through various news
channels such as TV, radio, and newspapers (57%) followed by
social media (21%). While 65 percent say they have heard a lot
about it, there is still room for a third of the population to be more
informed, particularly those aged 61+ who say they have heard a
moderate amount or very little about the coronavirus (62%).

While the coronavirus is highly worrisome for the majority of people
in Vietham (88%), a majority also say that it impacts their daily lives
(68%).

The most affected areas of their daily lives are their jobs/livelihood/
income (65%) and their medical insurance (58%).

Source and modes of transmission: Both medical
experiments/ research and wildlife animals are seen as the
primary sources of the coronavirus outbreak

Respondents who are aware of the coronavirus think that both
medical experiments/research and wildlife animals are the primary
sources of the coronavirus outbreak (33% each). Overall, they are
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believed to be a primary or secondary source of the outbreak by 56
percent and 53 percent of respondents, respectively.

Future Intended Buyers of wildlife products perceive medical

experiments/research as a potential source of the outbreak (49%),
but only 12 percent see it as a primary source. Instead, 44 percent
believe that wild animals are the primary source of the coronavirus.

There is a strong belief in Vietnam that visiting wild animal markets
is a major mode of transmission of the coronavirus (94%). Traveling
via airplane (79%) and eating undercooked meat (77%) are also
widely believed to be transmission modes of the coronavirus.

However, people do not think that touching wild animals would infect
them (82% think that this is wrong or are unsure). Respondents are
also uncertain if eating wild animal species would transmit the virus
to humans (47%).

Nearly onethird of respondents (31%) believe that not respecting

the quarantine period is the behavior which will most increase the
risk of the coronavirus spreading. Not covering the mouth or not
wearing a mask (24%) and joining large gatherings of people (24%)
are also seen as risky behaviors. However, traveling is not perceived
to be a primary behavior that increases the risk of spreading the

virus (4%).
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Key Findingsd Vietnam

Importance and trust: The national government is seen as the
most important institution to combat the coronavirus, and is
also considered to be trustworthy

People in Vietnam believe that the national government (52%) and
medical professionals (55%) are the most important institutions to
combat the coronavirus in their country.

These are also the most trusted actors when it comes to combating
the virus. Both importance and trust in each institution in Vietnam
are positively correlated, which is different from most of the other
markets surveyed.

Most respondents do not believe that global/national companies
(13-14%) or NGOs (16%) are important in the fight against the
coronavirus, and they report low levels of trust in each of these
institutions.

lllegal and unregulated wildlifenarkets: Strong agreement that
closingillegal and unregulatedwildlife markets would be an
effective approach to prevent future outbreaks, along with
active support for such initiatives

a

WWF

To prevent similar outbreaks from happening in the future, nearly
three-quarters of the people in Vietnam (74%) agree that a closure
of markets where wild animals are sold would be effective. Likewise,
72 percent of respondents in Vietnam think that closindgjegal and
unregulated wildliferestaurants would be effective when it comes to
preventing a similar outbreak in the future.

Overall, the vast majority of the people in Vietham are likely to
support the governmentds and
illegaland unregulated wildlife markets (91%) andlegal and
unregulatedwildlife restaurants (90%).

he:

Among respondents who would support the initiatives of closing
illegal and unregulated markets and restaurants, various ways to do
so are mentioned, especially the sharing of relevant campaigns
online via social media (56%), no longer eating wildlife products and
bushmeat (49%), and convincing others not to eat these products
(49%).

The majority of people in Vietnam (83%) are very or extremely
worried about a similar outbreak happening again in the future if
there are no measures taken to close the wildlife markets.

(continued next page)



43

a

Key Findingsd Vietnam WWF

In Vietnam, 15 percent of respondents have either bought or know  If wildlife markets are closed in the future, overseas sources (43%)
someone who has bought wildlife products in an open wildlife and buying online (24%) would be the alternative channels of
market in the past 12 months. Together with Thailand, this is the purchase for respondents who still plan to buy these products.
largest share of buyers among all five markets surveyed. These

buyers purchased mostly turtles (48%), civet cats (28%), and live

birds (23%).

In terms of consumption, the outbreak of the coronavirus has
stopped 31 percent of people in Vietnam from consuming wildlife
products. Also, more than half of Past 12 Months Buyers have made
a positive change to their wildlife consumption: 22 percent say they
consume less, and 35 percent say that they have completely
stopped consuming wildlife products. However, 44 percent of Future
Intended Buyers are persistent, and either continue to consume or
say that they now consume more wildlife products than before,
despite the outbreak.

Over eight in ten (82%) say that they are unlikely or very unlikely to
buy wildlife products from an open wildlife market in the future,
although Past 12 Months Buyers intend to purchase wildlife
products in the future at a higher rate than the general population
(49% vs 12% for the general population).

GLOBE
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HongKong SAR

Respondent so

T

The demographic profile of

the respondents surveyed

in Hong Kong SAR is nationally
representative of the general
population for age and gender,
while o0soft quot
implemented for regions and
education.

The majority of respondents
have a medium income, have
received a university
education, are married, are
employed full time, and live
with their families.

A majority of respondents are
also regular or frequent
travelers.

S1. Region; S2. Age; S3. Gender; S4. Monthly personal income; S5. Education; Q21. Marital status; Q22. Household comp&@@oiEmployment; Q24. Travel behavior
Base: Total Hong Kong SAR, n=1000, weighted data

Demograp % avel and Household Profile (%
i Gender 1 Marital Status 7 Education
Female - 46 single [ 31 Below 43
Married [N 63 Univerdiy o
niversity or
as o M{i}{f?e- 54 Divorced/widowed [ 5 above 57
1 Age 1 Household Composition 1 Monthly Personal Income
18520 | 3 With spouse/ family i
High (HK$75,000+
21530 [l 15 with chidren) N 43 M:dl((HiQSZO 000) 8
iddle ,000-
31540 [ 18 with parents [ 25 74,999) 62
41350 - 19 With spouse/ partner 15 Low (<HK$20,000) 29
51560 [ 33 (no children) -
61+ [l 12 With entire family l 8 I Employment
I Region Only myself I 7 Full-time employment 68
Part-time employment 7
Hong Kon 1
glslang - 25 I Travel Overseas Freelancer / business 8
None [ 4 owner
Kowloon - 32 occasional [N 390 Full-time student = 3
T _ New - 43 Regular _ 41 Unemployed/retired 11
erritories Frequent - 16

GLOBE
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Concern about the Coronavirus Outbreak

I In Hong Kong SAR, around 80 percent of people Level of Concern about the Coronavirus Outbreak (%)
are very worried or extremely worried about the
coronavirus, particularly those aged 2340 where m Extremely worried = Very worried = A bit worried = Not worried at all
four in ten are extremely worried about the
coronavirus. Those with a higher income also tend Total Hong Kong SAR

to worry more about the coronavirus.

Female (n=460)
I Nearly all respondents who bought wildlife Gender Male (n=533)

products (or know someone who has bought these
products) in the past 12 months are very worried

—27)*
or extremely worried about the coronavirus 18820 (n=27)
outbreak. 21830 (n=154)

31840 (n=176)

w

w
‘l

[oe]

N

© )
©
~

o

2 o1

i
(@)
w
©

N

o
||

w

Age
Note:Please note that these results were collected 9 410650 (n=191) 25 47
between N_Iarch_ o a_nd 11, 2020. Given the COovino 51860 (n=330) ) 50
fast-changing situation, these results have to be read in
their context (i.e. at an earlier time of the outbreak) and 61+ (n=115) 25 48
are likely to have changed since they were collected.

Low (n=291) 29 43

Income ddle (n=612) T Y
Note: For this report, i) Past 12 Month (P12M) Buyers Middle (n=612) 31 48
are those who have purchased wildlife products High (n=82) 38 47
themselves or know someone who has bought wildlife
products in an open market in the past 12 months; ii) Past 12 Months
OFuture intentiondé refers to Phrchasewa&ZNEEﬂlyerst(ﬂFéeom

likely or very likely to buy wildlife products in an open
market in the future. Future

Intention

N
(%)
IS
ol

Likely to buy (n=48)

* Small sample size,n<30
Q4. Overall, how worried are you about the outbreak of the coronavirus?

Base: Aware of coronaviru)=993; Past 12 Months Buyersp=43; Future Intention (Likely to buyn=48), weighted data wﬂ
46
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HongKong SAR .

)
Perceived Sources of the Coronavirus Outbreak WWF
T Around half of respondents believe B Primary source (%) [l Secondary sources (%)
that the primary source of the
coronavirus outbreak is wildlife and i For All Respondents Who Are Aware of the Coronavirus (n=993)
wild animals, followed by medical
experiments and research (21%). Animals: wildlife / wild animals 46 26 72

—

—

For secondary sources, just over four Human: lack of hygiene [k 44 57

in ten respondents believe that

peopleds lack of hygi e hunannedicalexpegmgntsifesgarch 48
the outbreak. Environmental deterioration 33
The Future Intended Buyers of wildlife

o ; Lack of suitable medicine % 28 30
products are in line with the general
population, with more than half Animals: domesticated animals 18
saying that that wildlife is the primary
source of the coronavirus. Not sure n (This option is not provided for secondary sources.)

For Future Intended Buyers of Wildlife Products, Top 3 (n=48)

Animals: wildlife / wild animals 53 30 83
Human: medical experiments/research LS 42 58

Human: lack of hygiene [k 41 52

Q8. To your knowledge, what is the primary source of the coronavirus outbreak?
Q9. And which other sources, if any, are there for the coronavirus outbreak?

Base: Aware of coronaviru$)=993, weighted data wﬂ
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Perceived Effectiveness ofllegal and Unregulated WildlifeMarket Closurewe

T To prevent similar outbreaks from Perceived Effectiveness olltlegal an((iJ UnregulatedVildlife Market
happenlng in the future, 80 percent m Very effective u Somewhat ef(féc(t?\%ure (A)) Neither effective, nor ineffective
of respondents feel that a closure of Not very effective = Not effective at all
wildlife markets is an effective Total Hong Kong SAR i
approach.

Female (n=460) 36 41

T People aged 5@60, those with Gender Male (n=533) i
middle incomes, and Past 12
Months Buyers are more likely to 18820 (n=27)*

n=
markets would be very or somewhat age 41850 (n=191) I
eriective. 51360 (1=330)

y = 3% 3 |

i However, only 19 percent of Future 61+ (n=115) < =
Intended Buyers think that the Low (n=291) 31 46
closure of markets will be very Income Middle (n=612) ]
effective. High (n=82) 2

No children (n=464) i
Household With children (n=512) ]
Past 12 Months

P12mM B Zo. 42 5 M3
Purchase uyers (n=43) 42 52 E
Future intention Likely to buy (n=48) 19 57 E

* Small sample size,n<30

Q12. How effective do you think a closure of markets where they sell animals which are coming from the wild (i.e-dapresticated animals and not livestock GLOBE
such as bats, pangolins, and civet cats) would be to prevent similar epidemic diseases from happening in the future?

Base: Aware of coronavirus)=993, weighted data
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Likelihood to Supportlllegal and Unregulatedwildlife Market Closure  wwr

T Almost all respondents are likely or Likelihood to Supportllegal and UnregulatedVildlife Market Closure

very likely to support the (%)
governmentds efforts t o c | Wmvendikely |=Likely Neither likely, nor unlikely Unlikely mVery unlikely
lllegal and unregulated markets Total Hong Kong SAR
selling wildlife.
. Female (n=460)
I Even among Future Intended Gender Male (n=533)
Buyers, 87 percent claim that they
are likely to support the closure of 18820 (n=27)*
illegal and unregulatedmarkets. 21830 (n=154)
31840 (n=176) |
Age 41850 (n=191) 63 30
51860 (n=330)
61+ (n=115)
Low (n=291)
Income Middle (n=612)
High (n=82) i
No children (n=464)
Household With children (n=512)
Past12 Months  p12m buyers (n=43)
Purchase
Future intention Likely to buy (n=48) 48 39

* Small sample size,n<30

Q13. How likely would you be to support the efforts by governments and health ministries to closéledjal and unregulated markets selling wildlife (i.e., animals GLOBE
coming from the wild, direct from nature such as bats, pangolins, and civet cats, not livestock which are farmed) in yountcg®

Base: Aware of coronavirug)=993, weighted data
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HongKong SAR

Ways toSupport lllegal and UnregulatedVildlife Market Closure

~

The ways in which respondents
would support the initiatives and
efforts to closeillegaland
unregulated markets varies. Most
respondents (51%) would support
market closures by not buying and
eating wildlife products and
bushmeat, followed by convincing
others not to buy these products
(46%).

However, 46 percent of
respondents also believe that there
are noillegal or unregulated
markets selling wildlife products
Hong Kong SAR.

WWE

Ways to Supportllegal and Unregulated Wildliféarket Closure (%)

Stop eating wildlife products and bushmeat (meat

from wild / non-farmed) animals 51

Convincing others not to buy/eat wildlife products
and bushmeat (meat from wild / non-farmed)
animals

Sharing of news related to wildlife markets online
via social media

Sharing of information on animal protection

Sharing of relevant campaigns online via social
media

Stop visiting and buying in these markets _ 39

46 mar ket s

In my country, we d

Q14. And how would you support the initiatives/efforts to close dlegal and unregulated markets selling wildlife (i.e., animals coming from the

wild, direct from nature such as bats, pangolins, and civet cats, not livestock which are farmed) in your country?
Base: Support market closuren=932, weighted data

GLOBE
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a

Level of Worry if No Measures Are Taken to Close Wildlife Markets  wwr

T A majority of respondents (85%) Level of Worry if No Measures Are Taken to Close Wildlife Markets (%)
would be extremely or very worried

if no measures are taken to close

the wildlife markets. Female Total Hong Kong SAR

respondents and younger people

(those below the age of 40) are the Female (n=460)
. Gender

most likely to say that they would Male (n=533)

be extremely worried.

m Extremely worried ~ ®Very worried A bit worried Not worried at all

w
31
N
(o)}
IS
00}
IS
N

18320 (n=27)*

I Past 12 Months Buyers also tend
21830 (n=154)

to worry more than the general

N
~
I
=

w
~
o
N

population if no measures are Age 31240 (nf”e) - —
taken. 41850 (n=191)
51860 (n=330) 37 49
1 85 percent of Future Intended 61+ (n=115) 30 57
Buyers are also extremely or very
worried about another outbreak if Low (n=291)
the wildlife markets are not closed. Income Middle (n=612) 40 46
High (n=82)
Past 12 Months
Purchase P12M Buyers (n=43)
Future Likely to buy (n=48) 27 58
Intention

* Small sample size,n<30

Q15. If no measures are taken to close the markets where they sell animals from the wild / from wilderness and/or strictful@e them, how wﬂ

worried are you that similar epidemic outbreak will happen in the future?
Base: Aware of coronaviru$)=993, weighted data



HongKong SAR

Importance of and Trust in Institutions to Combat the Outbreak

—

52

In Hong Kong SAR, medical
professionals are believed to be
both the most important and the
most trusted institution to combat
the coronavirus.

However, while people also believe
that governments and fellow citizens
are important for helping to combat
this outbreak, they are significantly
less trusted than medical
professionals. There is a
considerable gap between
importance and trust for
governments and fellow citizens.

Most respondents do not believe
that companies and NGOs are
important in the fight against the
coronavirus and are also the least
trusted of all institutions.

WWF
Trust in and Importance of Institutions to Combat the Outbreak, Total mentions (%)

@ 'mportance Trust
Medical professionals @

Local governmen @

Fellow citizen: @

National governmen @
Scientific/academic institutions @

Media @

United Nations (e.g., WH( 25 (

NGO @

Global companie! @

National companies o

Q7a. Please indicate how important you think each of the following institutions is to combat the coronavirus outbreak in goumtry. Please rank the top 5 institutions by importance.
Q7b. Please indicate how much you trust each of the following institutions to combat the coronavirus outbreak in your caunttiyeir own way. Please rank the top 5 institutions by

level of trust.
Base: Aware of coronaviru$)=993, weighted data

GLOBE
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Wildlife Product Purchase in Past 12 Months WWE

T Only 4 percent of respondents say Wildlife Product Purchase in Past 12 Months (%)
they have bought or know
someone who bought wildlife Have you or has anyone you mYes ®No - Notsure

know boughtwildlife
productsin an openwildlife
marketin the past 12
I Snakes are the most common months?

wildlife species purchased (58%).

products in an open wildlife market

in the past 12 months. 5 11

T Buying snakes is much more Types of wildiife products bought (%) (n=43)
popular among Hong Kong SAR
buyers than those in the other Snakes _ 58

surveyed markets.
Civet cats

w

Q-1|
N
o

Pangolins
Live birds 16

Turtles

|—\I

Bats 7

Q16. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought wildlife products in an open wildlife market past 12 months?
Q17. You said that someone you know (or yourself) bought wildlife products in an open wildlife market in the past 12 mokh&h wildlife species did

this person (or yourself), buy?
Base: Total Hong Kong SAR71000, weighted data wﬂ
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54

In Hong Kong SAR, 75 percent of
respondents say they have never
consumed wildlife products before
the outbreak of coronavirus.

It is more common for males, those
in older age groups (above 40
years old), and respondents with
higher incomes to say that they
have consumed wildlife products.

Among the Past 12 Months Buyers,
only 19 percent say they would
continue to consume wildlife
products or that they consume
more since the coronavirus
outbreak.

* Small sample size,n<30

Total Hong Kong SAR

Female (n=460)

Gender Male (n=533)
18620 (n=27)*
21830 (n=154)
31840 (n=176)
41550 (n=191)
510860 (n=330)
61+ (n=115)

Age

Low (n=291)
Middle (n=612)
High (n=82)

Income

Past 12 Months

Purchase P12M buyers (n=43)
Future ) _
Intention Likely to buy (n=48)

Q18. How has the coronavirus affected your consumption of wildlife products?

Base: Aware of coronaviru$)=993, weighted data

Impact of the Coronavirus on Consumption of Wildlife Products

m | consume more wildlife products
EThereds

| consume less wildlife products
=l 6ve
m | never consume wildlife products

Nl ®
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Likelihood to Buy Wildlife Products in Open Wildlife Markets in the Futuwave

-

I More than 90 percent of Future Intention to Buy Wildlife Products in Wildlife Markets (%)
respondents say that they would be

unlikely to buy wildlife products in
open wildlife markets in the future.

m Very likely mLikely © Neither likely, nor unlikely = Unlikely ®Very unlikely

Total Hong Kong SAR 3 |
1 Similarly to consumption, males,
older age groups (above 40 years Female (n=462)
. . Gender
old), and higher income Male (n=538)
respondents are slightly more likely
to say that they intend to buy 18820 (n=27)*
wildlife products i the future, 21830 (1=154) T
although this percentage remains 31540 (=176
= 8
small. Age (n=176) Kl -
41850 (n=191)
T Onethird of Past 12 Months Buyers 51860 (n=330) [E]
say that they are likely or very likely 61+ (n=115) 8
to buy from an open wildlife
market. Low (n=293) 1
Income Middle (n=614)

High (n=83)

a1
oo

“'

Past 12 Months
Purchase P12M Buyers (n=43) 23 10

* Small sample size,n<30
Q19. And how likely will you be to buy wildlife products in open wildlife markets in the future?
Base: Total Hong Kong SAR=1000, weighted data GLOBE
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a

Alternative Channels to Purchase Wildlife Products in the Future WWE

I Only 41 percent of Future

Intended Buyers say they would no
longer buy wildlife products if the
markets are closed.

I The most popular alternative
channel of purchase is from a
trusted supplier (34%).

I Fewer than two in ten say that
they would buy online or from
overseas.

Channels of Purchase for Wildlife Products (%)

No, | woul dnot buy an rfddduct s ¢

Yes, | would buy wildlife products from a trusted
supplier

Yes, | would buy wildlife products online

Yes, | would buy wildlife products overseas

Not sure

Yes, | would buy wildlife products through
another channel

Q20. In case wildlife markets would be closed in the future, would you buy wildlife products via a different channel? ¢
GLOBE

Base: Future intention (Likely to buy=48), weighted data
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Issues Most Worried About

T In Hong Kong SAR, people are most worried Ranking of Issues Most Worried About (%)
about the spread of human diseases under the
current context of the coronavirus outbreak. m 1st most worried ®2nd most worried © 3rd most worried % within Top 3 issues

Around 40 percent are most worried about this
issue, and for seven in ten respondents, the
spread of human diseases is among the three The state of the global economy
issues they worry about the most.

w
©
=
©

71

The spread of human diseases

[y
w
l_\
\l
I
\V]

=
(@]
(I
w
w
(o]

Climate change / global warming

I The sgcond issue people are most worried Pollution / environmental problems in the world 32
about is the state of the global economy,
followed by climate change and global warming. Terrorism 28

T On the other hand, the usage and trade of wild Human rights abuses in the world 20
animals and plants is not considered to be a Not enough food to feed people 19
worrisome issue for the respondents in Hong _
Kong SAR. The gap between rich and poor 15

Ay
N

. Immigration into my count
I Overall, people in Hong Kong SAR are more 9 y i

concerned about the global economy than those Corruption
in the other markets surveyed.

HEE
wwm
=Y
o

[ee]

Extreme poverty in the world

Unequal treatment of women

= IS
a1

IS

The usage and trade of wild animals and plants

Q1. To start with, which of the following issues worry you the most? Please select the top three issues from the list below.
Base: Total Hong Kong SAR71000, weighted data wﬂ



58

HongKong SAR .

o9
Awareness of COVI9 (Coronavirus) WWF
1 Almost all respondents have heard Awareness of COVHD9 (%)
about COVIEL9 or coronavirus, ) )
. mA lot ®A moderate amount © Very little = Nothing at all
regardless of age, gender, income, or
education level. Total Hong Kong SAR ]
! However, only 28 percent of people =62) I
claim they have heard a lot about the ~ Gender Female (n:462) = e "
coronavirus in Hong Kong SAR, which Male (n=538) 28 e .
is the lowest among the markets
surveyed. A majority of people claim 18820 (n=28)
to have only heard a moderate 21830 (n=154)
amount about it. Age 31840 (n=176)
. o _ 41850 (n=193) 27 67 1
| People with high Income and Plon 51860 (1=333) ]
e ey o1+ (n=115)
more about coronavirus, with 43
percent of those with high incomes
Saying they have heard a lot about it. Low (n=293) ﬂ
Income Middle (n=614)
High (n=83)

22 75

Education Below college (n=429)

University or above (n=571)

w
N
(o2}
S

Q2. How much have you heard of COVIB, commonly known as coronavirus?
Base: Total Hong Kong SAR71000, weighted data
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Main Sources of Information about the Coronavirus WWF

I Twothirds of respondents mainly Main Sources of Information about the Coronavirus (%)
receive information about the

coronavirus from news sources such
1 20 percent use social media as
their primary source of information.

I However, only 6 percent consider Social media
medical researchers and academics
as their main sources of information

about the coronavirus. S o
Medical/virology research institutes /
academics / peer-reviewed publications

Government 5

Family/friends | 3

Q3. What is your main source of information in regards to coronavirus?

Base: Aware of Coronavirus=993, weighted data wﬂ
59
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HongKong SAR

Perceived Modes of Infection

1 Almost all respondents in Hong
Kong SAR believe that the
coronavirus is transmitted among
humans through coughing and
sneezing and by touching an
infected person.

—<

More than half of respondents
believe that the coronavirus can be
transmitted through bathroom
pipes, which is much higher than in
the other markets surveyed.

Not e: For this
answer s
owrong. 6 They were
if each statement was correct or wrong.

Q10. And to your knowledge, how is the coronavirus transmitted / how does it infect people? Please tick the correct answers.

Base: Aware of coronavirug=993, weighted data

guestion,
were not i denti
i nstea

Perceived Modes of Coronavirus Transmission (%)
mCorrect = Not sure ®Wrong

From human to human, by inhaling droplets of
infected people who cough/sneeze

©

IH

By touching an infected person

By touching non-disinfected surfaces that
others have touched

~
©
[EEY
~

By eating wild animal species

By visiting markets with wild animals

\‘
N
N
N

By touching wild animals

N
()]

(6]
N
N
(0)]
BEuEBEa > &

In the bathroom, e.g., from the pipes

~
D
o1
@
w
©
w
~
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w

By traveling via air (plane)

r e s p o n Byeating yndercooked meat 43 2
fied as ocorrectodo or
d By ertiagpegifio dishes &gt Mot 36 5
From the wind 42

GLOBE
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HongKong SAR

Impact of the Coronavirus on Daily Life

~

—<

Overall, 65 percent of respondents
believe that the coronavirus is
having a strong or even very strong
impact on their lives. This
perception is mostly driven by
young people aged 1830.

Threequarters of those who intend
to buy wildlife products in open
wildlife markets in the future claim
that the coronavirus is having a
strong or very strong impact on
their lives.

* Small sample size,n<30

Impact of the Coronavirus on Daily Life (%)

Total Hong Kong SAR

Female (n=460)

Gender Male (n=533)
18620 (n=27)*

21830 (n=154)

31840 (n=176)

Age 41850 (n=191)
51660 (n=330)

61+ (n=115)

Low (n=291)
Middle (n=612)
Income High (n=82)

Employee (n=753)
Employment Self-employed (n=58)
Business owner (n=23)*

Past 12 Months
Purchase P12M buyers (n=43)

mVery strong impact  ® Strong impact Moderate impact Little impact ~ ®No impact
25 40 i
28 41 i
23 39 1
40 40
28 43
32 37
21 37 1
23 43
) 37
22 40
26 40 il
27 44 fl
26 42
34 40
19 38 1)
34 41

Future Intention Likely to buy (n=48)

Q5. Overall, how much impact does the coronavirus have on your life in general?

Base: Aware of Coronavirusi=993, weighted data

GLOBE
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When considering the impact of the
coronavirus on different aspects of
life, travel and holidays are most
frequently mentioned. Around 63
percent of respondents believe that
travel and holidays are strongly or
very strongly affected.

Apart from travel and holidays,
mobility in daily life is the second
most impacted area.

Medical insurance is not felt to be
strongly impacted by the
coronavirus.

Base: Aware of coronaviru$)=993, weighted data

o 9

a

Impact of the Coronavirus on Various Aspects of Daily Life WWF

Impact on Different Aspects of Daily Life (%)

mVery strong impact ®Strong impact © Moderate impact ® Little impact ®No impact = Not applicable

Travel/holidays

w
N
w
fuie

11 44

Mobility in daily life 25 34 13 2
Job/livelihood/income 17 26 16 16
Supply of daily necessities 15 29 19 6

Childcare/schools

-
(3]
N
N
(o]
(o3}
w
\‘

Access to public health /
medical treatment

H
I
N
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[EEN
ﬂ
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N
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You and yo

health/safety 14

()
N
N
H
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Emotional wellbeing 13

N

l
N
o
=
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Your medical insurance [

-
(o)]
[
I

27 16

Q6. For each of the following aspects, please indicate how much impact the coronavirus has on your daily life? ¢
GLOBE
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Around onethird of the respondents
in Hong Kong SAR believe that not
covering the mouth or not wearing a
mask will most increase the risk of
spreading the coronavirus, and this
is the highest percentage among all
markets.

A similar percentage of people
believe that joining large social
gatherings is the behavior that most
increases the risk of spreading the
coronavirus.

Only 3 percent of respondents
believe that the virus is most likely
to spread via travel.

]
o 9

-

Behaviors Perceived to Increase the Risk of Spreading the Coronaviruswwe

Behaviours that Increase the Risk of Spreading the Coronavirus (%)

Not covering mouth /
not wearing a mask

Joining large gatherings of people
(e.g., social events / meetings)

Not respecting quarantine period

Not washing hands

Staying at the hospital (e.g.,
nausocomial transmission)

Traveling (plane/cruise/train)

Q11. Which of the following behaviors do you believe most increase the risk of the coronavirus to spread?

Base: Aware of coronavirug=993, weighted data
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1 The demographic profile of the Demoaran 0% avel and Household Profile (%
respondents surveyed in Japan
is nationa”y representative of 1 Gender 1 Marital Status 1 Education
the general population for age Female 48 single [N 34 Below a7
and gender, whille o0sof otaso Married [N 57 U-CO-"ege
) . Male 52 ) diwidowed niversity or 54
were implemented for regions Divorced/widowed [l 8 above
and education. . . - .
i Age I Household Composition i Monthly Personal Income
1 The majority of respondents 18520 | 3 With spouse/family - 29 High (> ¥10M) | 6
have a medium/low income, 21530 [l 12 i (with C/h"dzen) Middle (¥3M-¥10M) mn
; ; ; 31540 15 ith spouse/partner
have rgcelved a university L (no children) - 24 Low (<¥3M) 45
education, are married, are 41850 [} 16 _ Not answered [ 7
employed full time, and live with 51660 [ 23 witn parents [ 20
their families. 61+ N 32 only mysett [ 18 I Employment
. L Full-time employment 38
I A majority of respondents are i Region with entire family [l 6 _
also occasional travelers. crubu [ 14 Part-time employment 12
chugoku [l 6 i Travel Overseas Freelancer / business 1
Hokkaido [ll 6 owner
Kz;‘:z: -_19 20 None [N 35 Full-time student = 3
4 Occasional [ 54
Kyushu & Okinawa [l 7 .
Shikoku || 3 Regular . 8 Unemployed/retired 33
Tohoku [l 6 Frequent | 3 Other I 4

S1. Region; S2. Age; S3. Gender; S4. Monthly personal income; S5. Education; Q21. Marital status;

Q22. Household composition; Q23. Employment; Q24. Travel behavior
Base: Total Japann=1000, weighted data

GLOBE
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Concern about the Coronavirus Outbreak

I Among respondents in Japan, who
are universally aware of the
coronavirus, only 3 percent are not
at all worried about the outbreak.

i The coronavirus is highly worrisome

for the Japanese people, with nearly ~ Gender
eight in ten saying that they are very
or even extremely worried.
1 Those aged between 1830 and Age
those over age 61 are the most
worried of all groups, as well as
females and those with higher
incomes.
Income
Note: For this report, i) Past 12 Month (P12M)
Buyers may have bought wildlife products
themselves, or they know someone who has Employment
bought wildlife products in an open market in
:o rt]h(‘ise vr\)/h?) :a; tha% tﬁey z::r]e0 Iirlletly r(])rsve’ry N’ PaOStFJ'E Mgnihg
Purchase

likely to buy wildlife products in an open market

in the future. Future Intention

* Small sample size,n<30
Q4. Overall, how worried are you about the outbreak of the coronavirus?
Base: Aware of coronaviru$=1000, weighted data

Level of Concern about the Coronavirus Outbreak (%)

m Extremely worried ®mVery worried © A bit worried = Not worried at all

Total Japan 45 31
Female (n=480) 49 32
Male (n=520) 42 29
18030 (n=138) 53 26
313840 (n=155) 46 29
41650 (n=161) 40 31
51860 (n=227) 42 30
61+ (n=319) 47 34
Low (n=450) 44 32
Middle (n=414) 46 31
High (n=64) 55 27
Employee (n=501) 33 45
Business owner (n=77) 15 59
intentiono refers
P12M Buyer (n=21)* 56 29
Likely to buy (n=28)* 57 25

GLOBE



Perceived Sources of the Coronavirus Outbreak

I Both humans and animals are B Primary source (%) [l Secondary sources (%)
seen to be the source of the
coronavirus outbreak, with the lack T For All Respondents Who Are Aware of the Coronavirus (n=1000)
of hygiene and wildlife/wild
animals mostly mentioned as Human: lack of hygiene 28 31 59

being the primary source of the

outbreak in Japan Animals: wildlife / wild animals 23 21 44
T Just over half of Future Intended Lack of suitable medicine [ 30 37
Buyers of wildlife products Human: medical experiments/research [k 22 33

perceive wildlife as the primary

and secondary sources of the Animals: domesticated animals 22

coronavirus outbreak.
Environmental deterioration [} 22

Not sure (This option is not provided

for secondary sources.)

For Future Intended Buyers of Wildlife Products, Top 3 (n=28%)

Human: lack of hygiene 21 32 54
Animals: domesticated animals 21 25 46
Animals: wildlife/wild animals ks 32 46
* Small sample size,n<30

Q8. To your knowledge, what is the primary source of the coronavirus outbreak?
Q9. And which other sources, if any, are there for the coronavirus outbreak?

Base: Aware of coronavirus)=1000; Future intention (Likely to buyn=28), weighted data wﬂ
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Perceived Effectiveness ofllegal and Unregulatedwildlife Market Closurewe

[ To prevent similar outbreaks from Perceived Effectiveness oflegal and UnregulatedWVildlife Market

. . . 0,
happening in the future, seven in Closure (%)
ten respondents think that a mVery effective ®m Somewhat effective = Neither effective, nor ineffective = Not very effective m Not effective at all
clpsgre of?llegal and unregulated Total Japan 36 36 1
wildlife animal markets would be
an effective approach. cond Female (n=480) 39 35 1
ender _
T Older peop|e aged 51 and up tend Male (n=520)
to agree even more with the
effectiveness of this approach. 18830 (n=138)
31840 (n=155) 28 41 1
T Nearly all Past 12 Months Buyers  age 41850 (n=161)
(95%) think th.atll'legal and 51360 (n=227) 39 33 1
unregulatedwidiiie market 60+ (n=319) ._
closure would be effective, which
is the highest among all groups. Low (n=450) = 7 1
Income Middle (n=414) ]
High (n=64) 38 34 ]
iﬁfé#:szomh P12M Buyers (n=21)* 52 43
Future Likely to buy (n=28)* 46 43
Intention

* Small sample size,n<30
Q12. How effective do you think a closure of markets where they sell animals which are coming from the wild (i.e-dopresticated animals

and not livestock such as bats, pangolins, and civet cats) would be to prevent similar epidemic diseases from happeningifutore?
Base: Aware of coronaviru$)=1000, weighted data wﬂ
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Likelihood to Supportlllegal and Unregulatedwildlife Market Closure

~

While just over half of respondents
say that they are likely to support
the governmentds
all illegaland unregulated markets
selling wildlife, a third remain
neutral. This is most likely because
a majority also believe that there
are no such markets in Japan, and
therefore they do not feel that
wildlife markets are an issue (see
OWays t oillegalapdp or t
unregulatedWildlife Market

Closuredéd on the

Similarly, older respondents and
Past 12 Months Buyers are more
likely to support the initiative.

* Small sample size,n<30

]
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WWE

Likelihood to Supportllegal and UnregulatedVildlife Market Closure

m Very likely mLikely

efforts to close
Total Japan
Female (n=480)
Gender Male (n=520)
18330 (n=138)
31840 (n=155)
Age 41850 (n=161)
51360 (n=227)
next slide) 60+ (n=319)
Low (n=450)
Income Middle (n=414)

High (n=64)

Past 12 Months

P12M Buyers (n=21)*
Purchase vers ( )

Future Intention Likely to buy (n=28)*

25 29
27 26
23 32
20 26
21 29
21 28
27 25
30 34

N
~

N
(&)1

o
Neither likely, nor unlikely

Unlikely mVery unlikely

N
w
!
o
N o Bos HEEEE DB B

w
(0]
iy
(o}

25

33

w
o

50

Q13. How likely would you be to support the efforts by governments and health ministries to closéledjal and unregulated markets selling wildlife (i.e.,
animals coming from the wild, direct from nature such as bats, pangolins, and civet cats, not livestock which are farmegyuin country?

Base: Aware of coronaviru)=1000, weighted data

GLOBE
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Ways to Supportlllegal and UnregulatedWildlife Market Closure

T

In Japan, a majority of respondents
(59%) believe that there are no
illegal and unregulatedwildlife
markets in their country, and they
either do not feel that the markets
are relevant or they are unaware of
their existence.

Among respondents who would
support the initiatives of closing
illegal and unregulated markets, the
most-mentioned ways to do so
include no longer eating wildlife
products, convincing others not to
buy or eat wildlife products and
bushmeat, and no longer visiting or
buying in these markets.

WWF
Ways to Supportllegal and Unregulated Wildliféarket Closure (%)

Stop eating wildlife products and bushmeat (meat

from wild / non-farmed) animals 28

Convincing others not to buy/eat wildlife products
and bushmeat (meat from wild / non-farmed)
animals

27

Stop visiting and buying in these markets 26

Sharing of news related to wildlife markets online o5
via social media
Sharing of information on animal protection - 22

Sharing of relevant campaigns online via social
media

I'n my

Q14. And how would you support the initiatives/efforts to close dlegal and unregulated markets selling wildlife (i.e., animals coming from the

wild, direct from nature such as bats, pangolins, and civet cats, not livestock which are farmed) in your country?
Base: Support market closuren=542, weighted data

GLOBE
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Level of Worry if No Measures Are Taken to Close Wildlife Markets

—

A majority of respondents express
relatively high levels of concern if
no measures are taken to close

the wildlife markets, with nearly
two-thirds saying that they would be
extremely or very worried.

Females and older people tend to
be significantly more worried than
males and those in the younger age
groups.

It is also worth noting that despite
being likely to buy wildlife products
in the future, the Future Intended
Buyers are worried about a similar
outbreak happening in the future if
the wildlife markets are not closed.

* Small sample size,n<30

WWE

Level of Worry if No Measures Are Taken to Close Wildlife Markets (%)

m Extremely worried

Total Japan

Female (n=480)
Male (n=520)

Gender

18830 (n=138)
31840 (n=155)
41850 (n=161)
51860 (n=227)

61+ (n=319)

Age

income Low (n=450)

Middle (n=414)
High (n=64)

Past 12 Months

Purchase P12M Buyers (n=21)*

Future Intention Likely to buy (n=28)*

= Very worried A bit worried Not worried at all
39 29
29 33
23 30
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Q15. If no measures are taken to close the markets where they sell animals from the wild / from wilderness and/or strictbutate them, how
worried are you that similar epidemic outbreak will happen in the future?

Base: Aware of coronaviru)=1000, weighted data
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Importance of and Trust in Institutions to Combat the Outbreak WWF
The national government is seen as Trust in and Importance of Institutions to Combat the Outbreak, Total mentions (%)
the most important and most
trusted institution to combat the @ mportance Trust
outbreak by far, followed by medical .
professionals, fellow citizens, and National government (73]

—<

local governments. . :
9 Medical professionals

professionals, the trust in these Fellow citizens
other three institutions to combat
the coronavirus is lower than their

®

Ho er, after medical
wever, after ica @
®

Local government

perceived importance. Most Press/media @
significantly, there is an

18 percent gap between trust in the  Scientific/research institutions @
national government and its

perceived importance. United Nations (e.g., WHC @
NGOs are not seen as being National companies @

important to combat the virus.
Global companies e

NGOs e

Q7a. Please indicate how important you think each of the following institutions is to combat the coronavirus outbreak in goumtry. Please rank the top 5
institutions by importance.

Q7b. Please indicate how much you trust each of the following institutions to combat the coronavirus outbreak in your caunttiyeir own way. Please rank
the top 5 institutions by level of trust.

Base: Aware of coronavirus)=1000, weighted data wﬂ



73

a

Wildlife Product Purchase in Past 12 Months WWF

~

Only 2 percent of the general
population say they have bought or
know someone who has bought
wildlife products in an open wildlife
market in the past 12 months (and
most likely purchased in markets
overseas).

Among the wildlife species that
were bought in markets, bats are
the most purchased (33%), followed
by snakes and live birds.

* Small sample size,n<30

Have you or has anyone you
know boughtwildlife products
in an openwildlife marketin
the past 12 months?

Wildlife Product Purchase in Past 12 Months (%)

mYes mNo  Not sure

9 5

4-{I

Types of wildlife products bought (%) (n=21%)

Pangolins

H

o I
=y
N

Civet cats

Q16. Has anyone you know (e.g., friends, colleagues, family or yourself) bought wildlife products in an open wildlife market past 12 months?
Q17. You said that someone you know (or yourself) bought wildlife products in an open wildlife market in the past 12 mokifh&h wildlife species did

this person (or yourself), buy?
Base: Total Japann=1000, weighted data

GLOBE
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Impact of the Coronavirus on Consumption of Wildlife Products

I In Japan, a majority of respondents
(77%) say that they have never
consumed wildlife products before
the outbreak of coronavirus.

T Additionally, the outbreak did not Total Japan
make a significant change to the
consumption behavior around wildlife  gander Female (n=480)
products. Only 6 percent of the Male (n=520)
general population mention a
decrease in their consumption. 184630 (n=138)
31840 (n=155)
1 Among Past 12 Months Buyers, while Age 41850 (n=161)
nearly four in ten say they would 51860 (n=227)
consume less wildlife products, 19 61+ (n=319)
percent say that they are consuming
more wildlife products since the Low (n=463)
coronavirus outbreak (however this ~ Income Middle (n=414)

share is not significant if based on High (n=64)

the general population). Past 12 Months
Purchase P12M Buyers (n=21)*

Future Intention Likely to buy (n=28)*

* Small sample size,n<30
Q18. How has the coronavirus affected your consumption of wildlife products?
Base: Aware of coronaviru)=1000, weighted data

m | consume more wildlife products

EThereds

no

change

| consume less wildlife products

ml dve completely

m | never consume wildlife products
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Likelihood to Buy Wildlife Products in Open Wildlife Markets in the Futuwave

I Among all demographic groups, Future Intention to Buy Wildlife Products in Wildlife Markets (%)
females and those above 61 years

of age are the least likely to buy
wildlife products in open markets in

mVery likely mLikely = Neither likely, nor unlikely = Unlikely = Very unlikely

the future. Total Japan
T On the other hand, more than half
of the Past 12 Months Buyers say Female (n=480) 1}
that they are likely to buy wildlife Gender
i Male (n=520)
products from an open market in
the future.
18830 (n=138)
31040 (n=155) e
Age 41850 (n=161) &I
51860 (n=227)
61+ (n=319) |
Past 12 Months ok
Purchase P12M Buyers (n=21) 33 24
* Small sample size,n<30
Q19. And how likely will you be to buy wildlife products in open wildlife markets in the future?
Base: Total Japann=1000, weighted data wﬂ
75
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&
Alternative Channels to Purchase Wildlife Products in the Future WWF
T If wildlife markets are closed in the Channels of Purchase for Wildlife Products (%)
future, most of the Future Intended
Buyers would no longer buy any .
wildlife products. This implies that I wouldnot buy any d83cts ar

closingillegal and unregulated
wildlife markets could have a
significant impact on those who
purchase wildlife products in Japan.

Among those who say they will
continue to buy wildlife products in
open markets, nearly four in ten say
that trusted suppliers are their
preferred channels for purchase.

* Small sample size,n<30

Q20. In case wildlife markets would be closed in the future, would you buy wildlife products via a different channel?

Base: Future intention (Likely to buyh=28, weighted data

Yes, | would buy wildlife products from a trusted

36

supplier

Yes, | would buy wildlife products overseas 18

Yes, | would buy wildlife products online

18

Not sure

Yes, | would buy wildlife products through

another channel 4

GLOBE
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Issues Most Worried About

—<

—

—_

In Japan, people are equally most
worried about climate change and
global warming, and the spread of
human diseases in the context of

the coronavirus outbreak.

However when considering the top 3
most important issues for
respondents, climate change
remains the issue most often
mentioned, and is quite some
distance ahead of the spread of
human diseases and terrorism.

The use of and trade in wild animals
and plants is of the least concern
among all issues.

® 1st most worried

Ranking of Issues Most Worried About (%)

® 2nd most worried

Climate change / global warming
The spread of human diseases
Terrorism

The state of the global economy
The gap between rich and poor
Pollution / environmental problems in the world
Extreme poverty in the world
Immigration into my country
Human rights abuses in the world
Not enough food to feed people
Corruption

Unequal treatment of women

The usage and trade of wild animals and plants

Q1. To start with, which of the following issues worry you the most? Please select the top three issues from the list below.

Base: Total Japann=1000, weighted data

3rd most worried % within Top 3 issues
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Awareness of COVI9 (Coronavirus)

~

Coronavirus / COVIR9 has
universal awareness in Japan,
where 86 percent of respondents
say they have heard a lot about it
and the remaining 14 percent
mostly claim to have heard a

moderate amount about the virus.

No respondents claim that they
know nothing at all about the
outbreak.

Total Japan

Female (n=480)

Gender Male (n=520)
18620 (n=27)
21630 (n=111)
31840 (n=155)
41850 (n=161)
51660 (n=227)
61+ (n=319)

Age

Low (n=450)
Middle (n=414)
High (n=64)

Income

Education Below college (n=463)
University or above (n=537)

Q2. How much have you heard of COVIB, commonly known as coronavirus?

Base: Total Japann=1000, weighted data

Awareness of COVHD (%)
mA ot ®A moderate amount © Very little Nothing at all
86 13
85 14
87 12
78 19
84 14
85 13
83 17
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Main Source of Information about the Coronavirus

While the general population is
universally aware of the
coronavirus, most of the
information is received from news
sources such as TV, radio, and
newspapers.

Only 8 percent of respondents rely
on social media and 2 percent read
about the outbreak via academic /
scientific researchers and
publications.

Q3. What is your main source of information in regards to coronavirus?
Base: Aware of coronaviru$)=1000, weighted data

Main Sources of Information about the Coronavirus (%)

Social media I 8

Medicall/virology research
institutes/academics/peer reviewed
publication

Government

Family and Friends

GLOBE
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Perceived Modes of Infection

1 The majority of people in Japan
believe that the coronavirus is
transmitted from human to human
by inhaling droplets from coughs
and sneezes and by touching nen
disinfected surfaces or infected
people.

I More than half of respondents are
uncertain about human infection
from wildlife animals.

Not e: For this
answer s
owrong. 6 They wer e
if each statement was correct or wrong.

Q10. And to your knowledge, how is the coronavirus transmitted / how does it infect people? Please tick the correct answers.

Base: Aware of coronaviru$)=1000, weighted data

qguestion,
were not i dent.

Perceived Modes of Coronavirus Transmission (%)

m Correct Not sure  ®mWrong

From human to human, by inhaling droplets of
infected people who cough/sneeze

By touching non-disinfected surfaces that
others have touched

(e}
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By touching an infected person

By traveling via air (plane)
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By eating wild animal species

By visiting markets with wild animals
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Impact of the Coronavirus on Daily Life WWF
T Just over half of Japanese Impact of the Coronavirus on Daily Life (%)
respondents claim that the . . . i .
. mVery strong impact  m Strong impact Moderate impact Little impact ™ No impact
coronavirus has had a strong or
very strong impact on their life in Total Japan
general.
Female (n=480) i
I Females and those aged 1830 are Gender Male (n=520) 2
the most impacted groups.
18330 (n=138) i
i At the same time, although this is 31840 (n=155)
a small sample size and should Age 41850 (n=161) 27 25
be analyzed with caution, over 51860 (n=227)
80 percent of those who bought 61+ (n=319) |
wildlife products in an open wildlife
market in the past 12 months (or | Low (n=450)
know someone who bought wildlife ncome Middle (n=414) 26 33
: =64) IEEE
products) also claim to be strongly High (n=64) el 43
or very strongly impacted by the
. Employment Employee (n=501) 1
coronavirus outbreak. ploy Business owner (n=77) ]
Past 12 Months
Purchase P12M Buyer (n=21) 52 29
Future Likely to buy (n=28)* 49 36
Intention

* Small sample size,n<30

Q5. Overall, how much impact does the coronavirus have on your life in general?
Base: Aware of coronaviru$)=1000, weighted data wﬂ
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Impact of the Coronavirus on Various Aspects of Daily Life WWF

T Travel and holidays, health and Impact on Different Aspects of Daily Life (%)
safety, and the supply of daily

necessities are the most affected
aspects of daily life due to the Travel/holidays o5 o5 0 s 6
outbreak of coronavirus in Japan.

mVery strong impact ®Strong impact © Moderate impact ® Little impact ®No impact = Not applicable

) ) You and yo
I Access to public health is also health/safety

perceived to be affected to some
degree, as well as the emotional Supply of daily necessities 19
wellbeing of Japanese respondents.
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Childcare/schools

Emotional wellbeing

Your medical insurance [l ¥ 33 16 8
Q6. For each of the following aspects, please indicate how much impact the coronavirus has on your daily life?
Base: Aware of coronaviru)=1000, weighted data wﬂ
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Behaviors Perceived to Increase the Risk of Spreading the Coronaviruswwe

T Joining large gatherings of people Behaviors that Increase the Risk of Spreading the Coronavirus (%)
such as social events or meetings

is by far seen as the most likely

behavior to increase the risk of the Joining large gatherings of people 62
coronavirus spreading (62%). (e.g., social events/ meetings)

I For around a quarter of
respondents, not washing hands is

_ _ Not washing hands
seen as the most risky behavior.

Not covering mouth /

not wearing a mask 5

Traveling (plane/cruise/train) 3

Not respecting quarantine period I 4

Staying at the hospital (e.g., nausocomial

transmission) 1

Q11. Which of the following behaviors do you believe most increase the risk of the coronavirus to spread?

Base: Aware of coronavirug)=1000, weighted data wﬂ
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Respondent so

T

The demographic
profile of the
respondents surveyed
in Myanmar is skewed
toward male, younger
people, and those with
hi gh educat
guotaso wer
implemented for
regions and income.

The majority of
respondents are
single, have a medium
income, have received
a university education,
are employed full time,
live with their families,
and are norttravelers.

Pr of

Demograp 0
i Gender i Region
Female - 33
Yangon
Ayeyawady
2 L 0 SO 1t Mandal
é Age andalay
Shan
18520 I 6 Sagaing
Bago
21000 [ >
Magway
31640 - 39 Rakhine
41850 - 25 Mon
Kachin
51660 I 3
Kayin
61+ 1 0 Tanintharyi
Nay Pyi Taw
Chin
Kayah
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avel and Household Profile (%
T Marital Status 1 Education
) Below 17
single [N o7 college
Married [ 26 University or 82
. . above
Divorced/widowed [ 6 . . .
* Including vocational training
7 Household Composition i Monthly Personal Income
With parents _ 49 High (MMK 1.7M+) | 1
iddle (MMK 150,000-1.7M) 89
Only myself - 21 Low (<MMK 150,000) 6
With Spouse/fan;:.ll)illd(\'fz:; - 16 Not answered I 4
With Spouse/ Partner <
(no children) I 8 [ Employment
- . . Full-time
With entire family I 6 employment 73
Part-time 11
PoT 10 employment
! ravel Overseas Freelancer/Busines 8
one I 75 = ouner
Occasional Il 19 Full-time student = 4
Regular I 2 Unemployed/retired 2
Frequent | 1

S1. Region; S2. Age; S3. Gender; S4. Monthly personal income; S5. Education; Q21. Marital status; Q22. Household comp&x8on;
Employment; Q24. Travel behavior

Base: Total Myanmam=1000, weighted data
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Concern about the Coronavirus Outbreak

1 Almost all respondents in Myanmar
are worried about the coronavirus
outbreak to some degree, with
around 80 percent saying they
are very or even extremely worried

about it. Gender

—<

Females, those aged 41 and up,
those with middle income, and who
do not live with children are

relatively more worried. Age

Note: Please note that these results were collected
between March 8" and 11, 2020. Given the COVID9
fast-changing situation, these results have to be read in
their context (i.e. at an earlier time of the outbreak) and
are likely to have changed since they were collected.

Income

Note: For this report, i) Past 12 Month (P12M) Buyers
may have bought wildlife products themselves, or they
know someone who has bought wildlife products in an
open market in the past
intentiond refers to thoséePurchasesay
very likely to buy wildlife products in an open market in
the future.

Household

Future

_ Intention
* Small sample size,n<30

Q4. Overall, how worried are you about the outbreak of the coronavirus?
Base: Aware of coronaviru$=979, weighted data

Level of Concern about the Coronavirus Outbreak (%)

m Extremely worried ®mVery worried © A bit worried = Not worried at all

Total Myanmar 61 18
Female (n=318) 70 16
Male (n=651) 57 19
18620 (n=57) 11 33
21630 (n=268) 43 26
310640 (n=383) 62 17
41650 (n=235) 88 10
51+ (n=37)
Low (n=62) 29 35
Middle (n=872) 65 16
High (n=12)* 43 5
No children (n=765) 68 14
With children (n=208) 39 32

1 JPastlg Menths b

¢ B2 Blben(ri=73) I

Likely to buy (n=113)

GLOBE
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Perceived Sources of the Coronavirus Outbreak

T

People aware of the coronavirus
think that wildlife and wild animals
are the major source of the
coronavirus outbreak, and this is the
primary source most mentioned
(55%).

However, Future Intended Buyers of
wildlife products do not think wildlife
and wild animals are a major or
primary source of the coronavirus
outbreak. The majority of Future
Intended Buyers think that the
disease originated from
domesticated animals, with 57
percent saying that they are the
primary source.

* Small sample size,n<30

B Primary source (%) [l Secondary sources (%)

1 For All Respondents Who Are Aware of the Coronavirus (n=1000)

Animals: wildlife/wild animals 55 30 85
o8

Human: medical experiments/research
Animals: domesticated animals 37
Lack of suitable medicine 19
Environmental deterioration 15
Human: lack of hygiene PR 14

Not sure (This option is not provided for secondary sources.)

For Future Intended Buyers of Wildlife Products, Top 3 (n=113%)

Animals: domesticated animals Y4 24 81
Human: medical experiments/research 22 48 70
Human: Lack of hygiene 41

Q8. To your knowledge, what is the primary source of the coronavirus outbreak?

Q9. And which other sources, if any, are there for the coronavirus outbreak?

Base: Aware of coronaviru$)=979, weighted data

GLOBE
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Myanmar
Y

o 9

-

Perceived Effectiveness ofllegal and Unregulated WildlifeMarket Closurewe

~

People in Myanmar agree that the Perceived Effectiveness dllegal and Unregulated Wildlifdarket

- 0
closure of V\_/”d“fe mar_k ets where mVery effective ® Somewhat effective © Neither eg:elt:?\il:lgc?r i&ﬁthive Not very effective m Not effective at all
they sell animals coming from the
wild would be effective. Even Past Total Myanmar
12 Months Buyers and Puture Female (1=318)
Intended Buyers think that |_t would Gender Male (n=651)
be very or somewhat effective (89%
and 84%, respectively). 18320 (n=57)

21830 (n=268)
Females, people aged 41 and up, Age 31840 (n=383) 63 27
and those living with children are 41850 (n=235)
more likely to agree with the 51+ (n=37)
effectiveness of such an initiative.
Low (n=62)
Those with high incomes are the Income Middle (n=872)
most doubtful with 21 percent High (n=12)*
saying that a closure ofllegal and
unregulatedwildlife markets will Household No children (n=765)
not be very effective, while 48 With children (n=208) 40 38
percentsay athey arensure. - pastizMonths  pyy gyyers (n=73)
Purchase
Future Intention | jkely to buy (n=113) 53 31
* Small sample size,n<30
Q12. How effective do you think a closure of markets where they sell animals which are coming from the wild (i.e-dopresticated animals
and not livestock such as bats, pangolins and civet cats) would be to prevent similar epidemic diseases from happening ifutbee?
Base: Aware of coronaviru$=979, weighted data wﬂ



Likelihood to Supportlllegal and Unregulated WildlifeMarket Closure  wwr

i Overall, nearly all respondents in Likelihood to Supporillegal and Unregulated WildlifdMarket Closure

i (%)
Myanmar are likely to s~upport the mVery likely mLikely Neither likely, nor unlikely Unlikely = Very unlikely
government ds and health
ini i 5 g .0 2 |
ministriesd dlegalorts to cl os e 'oghpma i A
and unregulated wildlife markets. Gender Female (n=318) — 21
feffec'ilveness (I)f sucf:jallnllnltl(;atlve, 18820 (n=57) |
emares, People agew 4 ane tp, 21330 (n=268)
and those not living with children = age 31840 (n=383)
claim that they would more actively 41350 (n=235)
support wildlife market closures 51+ (n=37)
than the other groups.
o Low (n=62) i
T About half of those with high Income Middle (n=872)
incomes are unsure about High (n=12)*
supporting these initiatives.
No children (n=765)
Fousehold With children (n=208)
past12 Monihs  p1om uyers (n=73)

Purchase

Ul
()
I
\©)

Future Intention Likely to buy (n=113)

* Small sample size,n<30

Q13. How likely would you be to support the efforts by governments and health ministries to closéledjal and unregulated markets selling wildlife (i.e.,
animals coming from the wild, direct from nature such as bats, pangolins and civet cats, not livestock which are farmedjungountry?

Base: Aware of coronaviru$)=979; Past 12 Month Buyersn=73; Future intention (Likely to buy)=113, weighted data
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Ways to Supportlllegal and Unregulated WildlifeMarket Closure

~

Respondents in Myanmar would
support the initiatives and efforts
to close allillegaland unregulated
wildlife markets in various ways,
especially by sharing news (77%),
through the sharing of relevant
campaigns (76%), no longer eating
wildlife products and bushmeat
animals (75%), convincing others
not to buy or eat wild animals
(75%), or sharing information on
animal protection (72%).

WWF
Ways to Supportllegal and Unregulated Wildlifdarket Closure (%)

Sharing of news related to wildlife markets online

via social media 77

Sharing of relevant campaigns online via social

media 76

Stop eating wildlife products and bushmeat (meat 75

from wild / non-farmed) animals
Convincing others not to buy/eat wildlife products
and bushmeat (meat from wild / non-farmed)
animals

75

Sharing of information on animal protection

~
N

Stop visiting and buying in these markets 53

In my country, we donst have such markets

Q14. And how would you support the initiatives/efforts to close dlegal and unregulated markets selling wildlife (i.e., animals coming from the

wild, direct from nature such as bats, pangolins and civet cats, not livestock which are farmed) in your country?
Base: Support market closuren=936, weighted data

GLOBE



Level of Worry if No Measures Are Taken to Close Wildlife Markets  wwr

T All respondents are worried to Level of Worry if No Measures Are Taken to Close Wildlife Markets (%)
some extent abOL.Jt a.SImllar . u Extremely worried = Very worried A bit worried Not worried at all
outbreak happening in the future if
there are no measures taken to Total Myanmar
close the wildlife markets in
Mvanmar Female (n=318)

y : Gender Male (n=651) 61 20

T The most worried are those aged

41 and up (93% say they are 212250 (”;2;) &l = =
. = 5 | 23

extremely worried). However, only (n ) =2

Age 31840 (n=383)
ahout 55 percent of people aged 41350 (n=235)
18020 are very wortied or 51+ (n=37)
extremely worried about another
outbreak happening again if no Low (n=62)
measures are taken to close the Income Middle (n=872)
illegal and unregulatedwildlife High (n=12)*
markets.

Household No children (n=765)

With children (n=208) 41 31

Past 12 Months

Purchase P12M Buyers (n=73)

Future Likel b -113

Intention ikely to buy (n=113) 59 32

* Small sample size,n<30
Q15. If no measures are taken to close the markets where they sell animals from the wild / from wilderness and/or strictbutate them, how

worried are you that similar epidemic outbreak will happen in the future?
Base: Aware of coronavirug)=979, weighted data wﬂ
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~

Importance and Trust in Institutions to Combat the Outbreak WWF
The national government, fellow Trust in and Importance of Institutions to Combat the Outbreak, Total mentions (%)
citizens, and medical professionals
are regarded @ 'mportance Trust
as the most important institutions to National government
combat the coronavirus outbreak in @
Myanmar. They are also the most Fellow citizens
trusted actors to do so. @

. . Medical professionals

i The importance of and trust in each @
institution in Myanmar is positively Scientific/ academic institutions
correlated, which is different from @
the other markets surveyed. Press/media

United Nations (e.g., WHO) @
The municipality / local government @
National companies )20
Global companies )18

NGOs Q

Q7a. Please indicate how important you think each of the following institutions is to combat the coronavirus outbreak in goumtry. Please rank the top 5 institutions by importance.
Q7b. Please indicate how much you trust each of the following institutions to combat the coronavirus outbreak in your caunttireir own way. Please rank the top 5 institutions by level

of trust.
Base: Aware of coronavirus)=979, weighted data wﬂ
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Wildlife Product Purchase in Past 12 Months WWE

T

8 percent of the population in
Myanmar has bought or say that
they know someone who has bought
wildlife products in an open wildlife
market in the past 12 months.

Live birds are the most common
type of products purchased by these
buyers (43%), followed by snakes
(31%) and civet cats (26%).

Wildlife Product Purchase in Past 12 Months (%)

Have you or has anyone you know mYes mNo = Not sure
boughtwildlife productsin an
openwildlife market in the past 8 88 4

12 months?

il

Types of wildlife products bought (n=82)

Live birds 43

w
-

Snakes

Civet cats

N
[«]

Pangolins 20

Bats

12

Turtles I 2

Q16. Has anyone you know (e.g., friends, colleagues, family or yourself) bought wildlife products in an open wildlife martket past 12 months?
Q17. You said that someone you know (or yourself) bought wildlife products in an open wildlife market in the past 12 mokh&h wildlife species did

this person (or yourself), buy?
Base: Total Myanmam=979, weighted data

GLOBE



94

Impact of Coronavirus on Consumption of Wildlife Products

I In Myanmar, 81 percent of
respondents never consumed
wildlife products before the
coronavirus outbreak.

I Itis more common for males, those
in younger age groups (under 40
years old), and people living with
children to have consumed wildlife
products in the past.

Gender

1 24 percent of Past 12 Months
Buyers say that they continue to
consume wildlife products as
before, or that they even consume
more in the context of the
coronavirus outbreak.

Age

Income

Household

Past 12 Month
Purchase

Future

Intention

* Small sample size,n<30

Q18. How has the coronavirus affected your consumption of wildlife products?

Base: Aware of coronaviru)=1000, weighted data

Total Myanmar

Female (n=318)
Male (n=651)

180620 (n=57)
21630 (n=268)
31640 (n=383)
41650 (n=235)

51+ (n=37)

Low (n=62)
Middle (n=872)
High (n=12)*

No children (n=765)
With children (n=208)

P12M Buyers (n=73)

Likely to buy (n=113)

m | consume more wildlife products

EThereds

no

change

| consume less wildlife products

| Ove

completely

m | never consume wildlife products

8 ]
66
11 13
13 13

n

my

stopped

consumpt i

consuming
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Likelihood to Buy Wildlife Products in Open Wildlife Markets in the Futuweve

—_

81 percent of respondents in
Myanmar say they would be unlikely
to buy wildlife products in open
wildlife markets in the future.

Similarly to the consumption of
wildlife products, males, those in
younger age groups (under 40 years
old), and people living with children
are more likely to intend to buy
wildlife products in the future.

Regular travelers are also more
likely to buy wildlife products in the
future.

Moreover, over 40 percent of Past
12 Months Buyers say that they are
still likely to buy from an open
market.

Future Intention to Buy Wildlife Products in Wildlife Markets (%)
m Very likely mLikely

Total Myanmar

Gender Female (n=318)

Male (n=651)

18820 (n=57)

21330 (n=268)

Age 31840 (n=383)

41850 (n=235)

51+ (n=37)

No children (n=765)

Household With children (n=208)

T | Never (n=777)
rave .

. Occasional (n=186

Behavior ( )

Regular (n=37)

Past 12 Month

Purchase P12M Buyers (n=73)

Q19. And how likely will you be to buy wildlife products in open wildlife markets in the future?

Base: Total Myanmam=1000, weighted data

Neither likely, nor unlikely = Unlikely = Very unlikely

[ 6 16
26 59
29 48
48 23
34 40
33 50
8 74
13 20 67
24 60
6 15 41 27
27 58
27 38
16 13 49 12

=
()]

26

w
oo

\
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Alternative Channels to Purchase Wildlife Products in the Future

~

More than half of Future Intended
Buyers (52%) say that they would no
longer buy wildlife products if the
markets are closed.

The most popular alternative
channels of purchase are trusted
suppliers (27%) or overseas sources
(25%).

Q20. In case wildlife markets would be closed in the future, would you buy wildlife products via a different channel?

Base: Future intention (Likely to buyh=127, weighted data

Yes, | would buy wildlife products from a trusted

Y
&)
WWF
Channels of Purchase for Wildlife Products (%)
I woul dnét buy any an

supplier

Yes, | would buy wildlife products overseas

Yes, | would buy wildlife products online

Yes, | would buy wildlife products through
another channel

[N
o

Not sure

3

GLOBE
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Issues Most Worried About

A In the context of the coronavirus
outbreak, the use and trade of wild
animals and plants is the issue
people worry the most about by far.

A However, when considering the top 3
issues mentioned, the use and trade
of wild animals and plants, the
spread of human diseases, and
climate change are all considered to
be the three most worrisome issues,
far ahead of all other issues tested.

A Among all markets surveyed, people
in Myanmar show the greatest
concern for the wildlife trade.

Ranking of Issues Most Worried About (%)

m 1st most worried ®m 2nd most worried

The usage and trade of wild animals and plants
The spread of human diseases

Climate change / global warming

Pollution / environmental problems in the world
Terrorism

Corruption

The gap between rich and poor

Extreme poverty in the world

Not enough food to feed people

Immigration into my country

Human rights abuses in the world

Unequal treatment of women

The state of the global economy

Q1. To start with, which of the following issues worry you the most? Please select the top three issues from the list below.

Base: Total Myanmam=1000, weighted data

3rd most worried % within Top 3 issues

46 ) 56
15 24 57
15 22 53
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Awareness of COVI9 (Coronavirus)

—<

Similarly to the other markets,
there is a high level of awareness
of the coronavirus in Myanmar.
Threequarters of respondents
(76%) claim to have a lot or a
moderate amount of awareness.

Total Myanmar

Female (n=326)

Gender

Females and those aged 41 and Male (n=664)
up tend to have more awareness

about the coronavirus. 18820 (n=58)
Those who do not have children Age 21830 (n=272)
also express significantly higher 31340 (n=388)
levels of awareness than those 41850 (n=245)
who live with children. 51+ (n=37)
Low (n=62)
Income Middle (n=890)
High (n=12)*
Household No children (n=775)

With children (n=219)

* Small sample size,n<30
Q2. How much have you heard of COVIB, commonly known as coronavirus?
Base: Total Myanmam=1000, weighted data

Awareness of COVHD (%)
mA ot = A moderate amount = Very little Nothing at all
57 19




Main Sources of Information about the Coronavirus WWF
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99

Among those who have heard of the
coronavirus, news channels such as
TV, radio, or newspapers are their
main sources of information.

Social media (mentioned more by
the younger people in Myanmar) is
a primary source of information for
27 percent of respondents.

Q3. What is your main source of information in regards to coronavirus?
Base: Aware of coronavirug=979, weighted data

Main Sources of Information about the Coronavirus (%)

News (TV/radio/newspapers)

Social media

Medical/virology research institutes /
academics / peer-reviewed publication

4

Family/friends

Government 2

GLOBE
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Perceived Modes of Infection

I In Myanmar, most respondents believe
that the coronavirus is infecting people
via human to human contact, either by
inhaling droplets (92%), by touching an
infected person (89%), and by touching
non-disinfected surfaces (83%).

—<

Animals are also widely perceived to be a
mode of infection: over 70 percent of
respondents believe that wildlife could be

From human to human, by inhaling droplets of

Perceived Modes of Coronavirus Transmission (%)

m Correct Not sure  ®Wrong

[{e]
N

infected people who cough/sneeze

By touching an infected person

By touching non-disinfected surfaces that
others have touched

Ve g By eating wild animal species 18
a mode of transmission of the disease,
either as a result of eating wild animals By touching wild animals 22
(78%), touching wild animals (73%), or by
visiting markets with wild animals (73%). By visiting markets with wild animals 22
I People are uncertain if traveling is a By eating undercooked meat 71
mode of infection, with 77 percent saying
that they are not sure. From the wind 70
By traveling via air (plane) 77
Note:For this question, respondentsdo
answers were not identi fi ed Byeatngspesificdishes (e.g, hoppet) n 57
owrong. 6 They were instead asked to mention

if each statement was correct or wrong.

Q10. And to your knowledge, how is the coronavirus transmitted / how does it infect people? Please tick the correct answers.

Base: Aware of coronavirug=979, weighted data

In the bathroom (e.g., from the pipes)
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Impact of the Coronavirus on Daily Life

The lives of a majority of people in
Myanmar have been impacted by

their daily lives compared with

other groups. Low (n=62) 2
Income Middle (n=872)
High (n=12)*
Household No children (n=765)
With children (n=208) 29

Past 12 Months

P12M Buyer (n=73 14
Purchase ver ( )

Future Intention  Likely to buy (n=113)

* Small sample size,n<30
Q5. Overall, how much impact does the coronavirus have on your life in general?
Base: Aware of coronaviru$)=979; Past 12 Month Buyersn=73; Future intention (Likely to buy)=113, weighted data

2

57

58

2

7

1

)

33

1

1

Impact of the Coronavirus on Daily Life (%)
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the coronavirus, with almost 70 mVery strong impact B Strong impact Moderate impact Little impact ~ ®No impact
percent saying that it has a strong Total Myanmar
or very strongly impact.
Female (n=318) i
Females, people aged 41 and up, Gender Male (n=651)
people with middle incomes and
who do not live with children they 18820 (n=57) | 8 |
are the most impacted. 21830 (n=268) 30 19
Age 31340 (n=383)
I Past 12 Months Buyers tend to be 41350 (n=235)
less affected by the coronavirus in 51+ (n=37)

GLOBE



