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We Love Cities 2026
5 irresistible reasons
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We Love Cities is an inspiring
and cost-effective campaign
that raises awareness for cities'’
sustainability work and offers
an opportunity to engage
citizens in the continued
improvement of their cities
through dialogue.




Why should your city join?
Here are 5 irresistible reasons...



1. Ride the wave of global success (@

WWF

RAISING CITIZENS' VOICES FOR A SUSTAINABLE FUTURE

& @) WELOVE CITIES

~In 2024 alone, WLC reached over 326

NS I
million peop le! WARSIEE 76 cities on 6 continents
2024 = 150,000,000 citizens CAMPAIGN

.............................................................. THENC AME A LGINEL s e e ol Vavaniiat

. .. R represented 1 QUEST
With 190+ cities and 13 million e
... as possible in sustainable city
Open to finalist cities in WWF’s One Planet City Challenge. Based (1 ]] development via welovecities.org,
LR nl on the cities’ data submitted on CDP and ICLEI's unified reporting - [-].. social media and on the ground
en g a g ed citizens. it's a p roven g lobal platform. Valdated by an international ury of experts: 0 actons n ties.
1

success story. — 1.5M 12K
‘ - GI:OBAL CITIZEN ‘

—_ VOTES SUGGESTIONS

As citizen validation for the cities’ Improvement suggestions submitted

Be part of something bigger—join an
established, proven, global campaign.

1.63M ¥ 326M \E

SOCIAL MEDIA IMPRESSIONS ON HOORAY
REACH SOCIAL MEDIA PROBOLINGGO!

In WWF and participating cities’ social Accumulated globally in all channels. Probolinggo is the winner of the

media - enabling sustainable local We Love Cities campaign with 167,000

communities. interaction: uggestions and
social media combined).




2. Power climate action with public engagement &

WWF

% Bold climate action begins with
engaged citizens.

¢» WLC is your ticket to tap into citizen
potential in a positive and friendly global
competition.

#WelLoveProbolinggo -'

o

0 » Learn what your citizens want and
love about your climate action—WLC
supports your goals!




3. Elevate your city's recognition globally

¥ Win the friendly competition and
receive national and global acclaim.

& Your sustainability work is showcased
through WWEF's global channels.

%’ WLC helps you raise visibility and be
part of a dynamic global movement!

J We Love Cities
wwe 5 Nov2024 - G
ﬁ; 'YCOngratulations to Probolinggf} - GLOBAL
WINNER of We Love Cities 20241 Y &

After a thrilling competition we are delighted to
announce Probolinggo, Indonesia, as this year's winner
of We Love Cities! . Congratulations, Probolinggo!
What's more, Probolinggo has now become a second-
time winner of We Love Cities, great work to all
involved!

@ewhen we come together in such a fantastic way,
the planet wins! @

We'd also like to other congratulate the cities who are
the #WeLoveCities REGIONAL WINNERS for 2024:

- ¥ ASIA: Dipolog

. : LAC & NORTH AMERICA: Belen

- ¥ EUROPE, AFRICA & MIDDLE EAST: Cocody

uli Thank you all for taking part in the competition this

year!
We Love Cities will be back in 2026!

Until thent
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WE LOVE CITIES GLOBAL WINNER 2024
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Join the millions of people
shaping the future of
sustainable cities all over
the world

Q) VOTE FOR YOUR FAVORITE CITY

| Share your love

| Tell us your ideas

> What's it all about?

®
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4. Maximize impact with a cost-effective campaign Wi

WWF

.., We Love Cities
wwe  Sponsored - Published by Stefan Fagerstrom @ - £
WE LOVE TAMPERE @
Tampere in southern Finland plans to reduce its emissions 80% by
2030. Known as the world's ‘sauna capital’ - Tampere is working to
build carbon neutral district heating, a geothermal energy facility and
solar installations in order to meet its carbon neutral energy goals.

MiBici impulsa la

ot peb bt o i | @ MIGUADALAIARA 2 Run a savvy, cost-effective campaign
you? p—_— - a— . y' p g
with expert support from WWEF.

vecities.org/ you too can show your love! VOTE for your
, SHARE what you love about it and TELL us how it can
become even better.

#WeLoveTampere

'V Enjoy professionally crafted
communication material and boosted
social media ads—funded by WWF.

< WLC = public engagement with expert
support!

WELOVECITIES.ORG
Express your LOVE for TAMPERE @ Learn more
Join the millions of people shaping the future of s...




5. Strengthen dialogue, ignite change &

WWE

& o Gimies’
] Receive a tailor-made analysis of - 4
citizen feedback. Engagement Summary
Sunderland
Understand what citizens want, and
get contacts for focused group &

discussions.

le to give their feedback to your
form on the We Love Solutions

(-2 WLC sets you up for a powerful and
ongoing dialogue with your citizens!




"The battle for life
on earth will be
won or lost in
cities"

Former Secretary General
of the United Nations, 2007-2016



Curious to know more or ready
to make global impact?
Contact yoshi.funaki@wwf.se



together possible

Working to sustain the natural

world for the benefit of people

and wildlife. WWF® and ©1986 Panda Symbol are owned by WWF. All rights reserved.
WWEF, 28 rue Mauverney, 1196 Gland, Switzerland. Tel. +41 22 364 9111
CH-550.0.128.920-7

together possible.  panda.org




